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UConn Health Center would need to invest $85 million to 
develop a qualified electronic medical record system. 


Legislators 
pitch $50M 

e-health 
exchange 


By Matt Pilon 


mpilon@HartfordBusiness.com 


q ess than a year after the official death 





of a multimillion-dollar attempt to give 

Connecticut doctors and other caregiv- 
ers a way to share patients’ medical records 
electronically, lawmakers want to invest $50 
million in asecond try. 

A bill progressing through the legislature reit- 
erates the state’s desire to develop and maintain 
a Statewide health information exchange (HIE) 
that would give providers asecure way to rapidly 
access patient files and analyze data. Besides the 
funding, the proposal offers state tax credits to 
providers who install or upgrade their internal 
electronic record systems and to hospitals that 
donate connection services to outside doctors. 

Proponents have long argued that an HIE 
would enable cost savings, improve health 
outcomes, and create a level playing field for 
smaller providers who typically must pay hos- 
pitals to access and share patient information. 

But despite its efforts, Connecticut has 
failed to launch a health records exchange. A 
previous attempt, run by a quasi-public agency 
called HITE-CT, received more than $4 million 
in federal stimulus funds between 2012 and 
2014, but ran into financial problems, and ulti- 
mately gave up on building the system. 

The investment proposed by Senate Bill 
812 would be the largest single commit- 
ment of Connecticut dollars ever for an HIE 
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Asylum Hill residents Valerio and Dulcie Giadone moved to the Hartford neighborhood in 2006 and love it. 


Blight Fignt 


NINA leads Asylum Hill’s 
quiet housing comeback 


Hartford’s historic Asylum Hill neigh- 

borhood in recent years has quietly been 
undergoing a transformation. 

With financial and in-kind backing from 
those two insurers, along with nearby St. 
Francis Hospital and Medical Center and 
Webster Bank, a West End community- 
development nonprofit has shepherded 
the facelift, or pending redo, of nearly two 
dozen dwellings since 2003. Several new 
ones, too, have been built. 

Collectively, the sponsors aim to widen 
the percentage of Asylum Hill homeowners, 
while reducing blight and restoring luster 
to what was once one of the city’s grand- 
est, wealthiest neighborhoods. Former 
homes of writer/humorist Mark Twain and 
abolitionist-author Harriet Beecher Stowe, 
as well as headquarters campuses for The 
Hartford and Aetna Inc., are among the 
neighborhood’s noteworthy landmarks. 

Barely 10 percent, or 624, of the approxi- 
mately 6,500 dwellings in Asylum Hill are own- 
er-occupied; the rest are rented apartments, 
said David Corrigan, program manager for the 


nthe shadow of Aetna and The Hartford, 





Northside Institutions Neighborhood Alliance 
(NINA). Nationally, the owner-occupancy rate 
is about 66 percent. 

“We do want to build more ownership in 
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Connecticut has a new environmental law 
enforcer, and the Hartford Landfill closes after 75 
years. To read these stories and more, check out 
the summer edition of the Connecticut Green 
Special Insert 


Guide magazine. 





Home-buying Season 


Memorial Day kicks off the unofficial start of home- 
buying season. Find out why Greater Hartford 
Realtors and lenders are more bullish this year 
about the prospects of increased sales activity. 
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Today, a secure retirement is out of reach for millions of 


Nutmeggers, especially those who don't have access to an 
employer savings plan. In a recent survey, three in five small 
business owners support a state retirement savings plan 
that would help Connecticut residents build their own private 
retirement savings. Ihe survey also showed that many small 
businesses in the state currently do not provide an employer 
savings plan due to cost. That’s why AARP Is supporting the 
work of the Connecticut Retirement Security Board and 


a secure future for all Connecticut families. 


To learn how a Connecticut retirement savings 
plan could help you and your employees, visit 
action.aarp.org/CTRetirement 


facebook.com/AARPCT 


@AARPCT £ W 
Paid for by AARP aarp.org/CT 
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FACES OF BUSINESS 


Hill finds 
business Is alive in 
‘death care’ industry 





By Stan Simpson 


gifted guitarist as a teenager, the stars 
were aligning for Howard Kenton Hill 


as graduation approached in 1986. 

The Windsor High School senior had 
earned a scholarship to prestigious Berklee 
College of Music in Boston. However, with 
fatherhood pending at age 18, Hill’s focus was 
no longer on music, but on providing for ason. 

He took a year off 
to clear his head, then 
decided to attend 
Southern Connecti- 
cut State University. 
It didn’t take long for 
the freshman to real- 
ize that he was party- 
ing much more than 
studying. 

At afamily outing, 
he ran into his uncle, 
who owned a funeral 
home in Brooklyn, N.Y. If the birth of a child 
was becoming a defining moment in Hill’s life, 
so too would his fortuitous reconnection with 
uncle Manuel E. Faust. 

“I started to get more information about 
what he did, then I spent a few weeks with 
him to see if this is something I can do,’ said 
Hill. “I became intrigued by the science side 
of embalming. I wanted to learn more.” 

He did that — and much more. 

In 2005, with help from a $35,000 loan 
from the Connecticut Community Invest- 
ment Corp., Howard K. Hill Funeral Services 
opened in New Haven. He later leveraged 
loans from the U.S. Small Business Admin- 
istration to expand into Hartford. 

This has been a banner year for Hill 
and his full-service business, which offers 
funeral pre-planning and cremations. The 
SBA recently honored him with its Minority 
Small Business of the Year Award. He was 
also elected president of the Connecticut 
Funeral Directors Association, a statewide 
126-year-old, Wethersfield-based profes- 
sional group. He is the first African Ameri- 
can to lead the organization. 





Stan Simpson 








Prior to starting his business, Hill was the 
funeral director at Keyes Funeral Home in 
New Haven. Before working at Keyes, he was 
an apprentice at Interboro Funeral Service, 
the business his uncle operated. While work- 
ing with his uncle, Hill earned his Mortuary 
Science degree from the American Academy 
McAllister Institute of New York in 1991. 

The sage advice from Faust about what Hill 
calls the “death care” business was invaluable. 

“Not only was he talking to me about embalm- 
ing, he talked to me about business,” said Hill, 48. 
“Those are two separate things altogether. The 
importance of paying your bills, protecting your 
credit, protecting your reputation. I just listened, 
absorbing all of it. And he never made it easy on 
me. Nothing was ever right for him.” 

The embalming process — replacing the 
blood in the body with arterial chemicals, 
known as embalming fluids, to slow decom- 
position — is an intricate one. It’s all about 
restoring and preserving a body long enough 
so loved ones can pay their final respects. 
Family expectations can be high. 

In those times, Hill leans on the advice of 
his uncle. 

“This person is deceased; your primary 
role as the embalmer is to preserve and 
restore. So, there is a science to it,” Hill said, 
recalling conversations with his uncle. “The 
restoration starts with your preservation pro- 
cess; using the right chemicals and making 
sure all those technical things happen during 
the embalming process.” 

Unlike buying a car or a home, some peo- 
ple do not save money for their funeral. The 
stress of having to bury a loved one, and hav- 
ing limited money for the process, can be a 
great burden for grieving families. 

“Tt’s all preventable,” Hill said, adding that he 
tries to work with each family that needs his ser- 
vices. There is a need, he said, for more educa- 
tion about life insurance and dedicated savings 
accounts that sock away money for a funeral. 

Funeral costs can range from $8,000 and 
up, depending on the type of casket, cem- 
etery, and other amenities. Cremations can 
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Howard K. Hill was inspired to open his own funeral home business by his uncle, who owned a funeral home in 


Brooklyn, N.Y. 
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New England Mechanical 


We design, install, maintain, and protect systems in: 
Higher Education Facilities 
Healthcare Facilities 

Pharmaceutical Facilities 





FACILITY SOLUTIONS. ..ONE SOURCE 


Only one company can build, power, protect, and maintain the critical systems 
in virtually every type of facility. Our clients trust us to deliver end-to-end facilities 
solutions, so they can focus on their core business. 
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range from $3,000 and up. 

In 2005, Hills’ business generated 84 cli- 
ents. A decade later, it averages about 310 
funerals annually. There are three employ- 
ees in the Hartford office on Barbour Street; 
six in New Haven on Chapel Street. Annual 
revenue is about $1.5 million. 

Eventually, Hill, who lives in Hamden with 
his wife, Nancy, and their three children, would 
like to open other offices. He also is a believer 
that businesses can and should play an infiuen- 
tial role in strengthening communities. 

Hill’s journey as an entrepreneur was pro- 
pelled by the expected challenge of anew life 
— and the inevitability of death. | 
Stan Simpson is host of “The Stan Simpson 
Show”, which airs Saturday, 5:30 a.m., on 
Fox CT and online at FoxCt.com/stan. You can 
send suggestions for the “Faces in Business” 
column to stansimpson@comcast.net. 


Norwich lender eyes 
Hartford County office 


Chelsea Groton Bank, one of the nation’s 
oldest remaining depositor-owned lenders, 
wants to expand for the first time its shore- 
line/eastern Connecticut footprint into 


Hartford County. 

The $973 million-asset Norwich mutual 
bank recently applied to the state Depart- 
ment of Banking for permission to open a 
loan-production office at 273 Hebron Ave. in 
Glastonbury. 

Lori Dufficy, senior vice president and 
director of sales and services, said that if 
regulators approve, the bank hopes to open 
sometime in the third quarter with five or six 
employees in about 2,200 square feet of leased 
space in the streetfront office building. 

“We are highly capitalized and ready to 


lend,” Dufficy said. 

Staff will include as many as four residen- 
tial-mortgage loan officers, one commercial 
banker, and one administrative staffer, Duf- 
ficy said. 

Chelsea Groton spent about a year 
searching for the ideal office location, 
including in Colchester, Lyme, and East 
Haddam, she said. 

Glastonbury, where major Connecticut 
mortgage lender United Bank is based, was 
ideal, Dufficy said, due to its high percentage 
of households who rent, posing a huge lend- 
ing opportunity to potential homebuyers. 

The bank’s 14 branches are mostly in the 
state’s southeast corner. 

— Gregory Seay 
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Get up to speed on the latest Energize Connecticut efficiency 
solutions for businesses. 











Tor years to come. 


the incentive and rebate solutions that fit your 
projects and can offset your equipment costs. 
From upgrading existing equipment to building 
and outfitting brand-new state-of-the-art 
facilities, energy-saving solutions not only 

save you money up front, they also boost 

yu 
your bottom line by reducing operating costs 


Contractors—Learn about the latest 
energy-efficient technologies and 
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season kicks off 


By Gregory Seay 
gseay@HartfordBusines.com 
emorial Day weekend typically is 
the unofficial launch of America’s 
annual home sales and buying sea- 
son, and Connecticut’s residential brokers 
and lenders say they have plenty of reasons 
to expect this will be astrong one. 
Borrowing rates still near historical 
lows, a wide inventory of houses for sale, 
and plenty of pent-up demand from a broad 
age demographic are driving factors, indus- 
try pros Say. 
Candace Adams, 
president/CEO of 
Wallingford’s Berk- 








shire Hathaway 

HomeServices New 

England Properties, 

with 1,480 brokers 

and 48 offices state- ) 

wide, said the Con- * 
necticut housing Candace Adams, president/ 
market displayed — CEO, Berkshire Hathaway 
similar positive HomeServices New 

signs early in 2013, — England Properties 
bemenitenie: © °° 


This year, late winter snow and fickle 
spring temperatures have gotten the sales 
season off to a slower than usual start, 
Adams said, but momentum lately has 
begun to build. Strong home sales ripple 
throughout the broader economy, impact- 
ing everything from providers of home- 
improvement and home-care supplies and 
services to furniture and appliance retail- 
ers. Refinancings free up consumer cash 
to buy cars or go shopping or on vacations. 

“We're in a good spring sales market that 
will extend into late summer,” she said. 
“We're not only seeing more first-timers, 
of course, we’re also seeing people on the 
move-up side of the market.” 

Berkshire Hathaway’s recent first-quar- 
ter survey showing an increase in house 
and condo sales the first three months of 
this year vs. a year earlier generally jibes 
with surveys from Hartford area Realtors 
and Boston publisher The Warren Group. 

The Greater Hartford Association of Real- 
tors last Tuesday reported the region’s house 
sales rose 5 percent in April with only a mod- 
est gain in median price. But it was the 16 per- 
cent climb in houses under contract but not 
yet closed that bodes well for May and June 
sales, and that has sales agents and brokers 
beaming, says association CEO Jeff Arakelian. 

Through the first four months of 2015, 
pending sales are 11 percent higher — more 
evidence, experts say, the sales market is 
trending upward. 

“Theyre ecstatic about the pickup in 
the marketplace,” Arakelian said. “They’ve 
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been through a lot the last few years.” 

The region’s best year for home sales was 
2005, eclipsing 11,941 units sold, GHAR data 
shows. Three years later, sales slumped to 
8,463 amid the near global financial melt- 
down and looming Great Recession. 

But all of that is in the rearview mirror 
of the state’s housing and mortgage indus- 
try. Single-family and condominium sales 
are up across a broad swath of Connecticut, 
particularly among first-time buyers, lend- 
ers and Realtors say. 

However, they caution that along with 
young people buying their first house, “first- 
timer” also applies to older buyers who may 
have lost a house to foreclosure or been forced 
to sell due to a lost job. Anyone who has not 
owned a home in the last three years techni- 
cally qualifies as a first-time buyer, industry 
observers Say. 

Chelsea Groton Bank, a mortgage lender 
active mostly in Norwich and New London 
counties, is pressing regulators for the green- 
light to open a mortgage loan-production 
office in Glastonbury. The bank says the rela- 
tively high percentage of renters there, plus 
others in the region, offer a lucrative source 
of new homebuyers and borrowers. 

Michael Sheahan, retail lending manag- 
er for Chelsea Groton, said its first-quarter 
volume of purchase and refinance mort- 
gages is running ahead of the comparable 
period in 2014. 

But compared to the first quarter of 2013, 
refis are down. Other lenders report a falloff 
in refis as homeowners eligible to exploit 
record-low interest rates already have. 

“We are excited about the level of pur- 
chase transactions transpiring to date, 
including first-time homebuyer and home 
construction projects,” Sheahan said. 

The mortgage industry, too, is showing 
sensitivity to the plight of Millennials and 
other potential homebuyers saddled with 
student-loan debt. According to Sheahan, at 
least one private mortgage insurer is offer- 
ing to medical- and dental-school graduates 
a mortgage insurance product that enables 
them to qualify for a mortgage despite their 
student debt. Lenders typically require pri- 
vate mortgage insurance on loans with less 
than a 20 percent downpayment. 

Amid the good, this housing market has 
some dark spots, observers say. Berkshire 
Hathaway’s Adams said demand is weakest 
for luxury houses priced $1.5 million and up. 

The reason is that buyers are drawn to 
more affordable inventory, while potential 
buyers in the target move-up market remain 
on the sidelines either because they won't or 
can’t sell their existing home. 

Arakelian said his members have adequate 
inventory of houses for sale. Nothing’s worse, 
brokers say, than not having ample supply. 
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Liberty Bank | Hamden, Connecticut 


PDS Engineering & Construction served as Design 
Build General Contractor for this Liberty Bank facility. 
The project also included a second floor of apartment 
units and two other tenant spaces on the first floor. 
The bank itself entails a teller area, offices, lobby, 
restrooms, break room, conference rooms, equipment 
rooms and an elevator. 


KEY FACTS 
Project Size: 7,300 Square Feet 
Date of Completion: 2014 


PDS ENGINEERING & CQ ci cc 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 
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PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


What’s in a name? 
In Healthcare, it’s everything. 


Susan Powers 


Partner & Certified Trainer — Sandler Training/PEAK 


A person’s name defines them, it’s their identity — it’s personal. 
We know that patient retention is higher when patients feel a 
personal connection to not only their physician but also to the 
rest of the practice. Using a person’s first name in as many 
interactions as possible will go a long way in making your 
patients feel comfortable. The long-term benefit? They will be 
loyal, perhaps even brand evangelists for your practice. (Think 
standing on a mountaintop shouting, “My Doctor’s office is 
THE best and everyone should use them! “ type of evangelist.) 


Here’s a scenario | often see when working with health care professionals: The pass off 
from waiting room to exam room. We've all been there. A Healthcare professional comes into 
the waiting room and calls your name. You get up and follow him down the hall to the exam room, 
where you're eventually told — “The doctor will be with you in a moment.” You sit, read a few 
magazines — knowing it will be more than a “moment”. Frustration. 


How about this scenario: The Healthcare professional calls your name and as they usher you 
to the exam room they say “Good morning (patient’s name), I’m John — | see you are here to see 
Doctor Amy for a routine physical — let’s get you situated in Exam room #4.” You are ushered in 
and here’s what happens next. “(Patient's name), as Jamie at the front desk mentioned, Doctor 
Amy is running 10 minutes behind — can | get you something to read while you wait?” 


See the difference? When a Healthcare professional uses the patient’s first name and uses the 
first name of the doctor — it makes the experience more personal — the people involved are no 
longer strangers. You know from your own life experiences that it’s easy to be difficult to a stranger 
— there’s little risk in saying or doing something disrespectful or unkind. It’s harder — there’s more 
at risk — being difficult with someone you know. Moreover, the small act of exchanging first names 
quickly moves the relationship from stranger to acquaintance ... from difficult to cooperative. 


What’s in a name? Power and patient satisfaction. Training a 
team on the above tactics takes time, patience (no pun intended!) 
and nurturing — it isn’t easy but it’s achievable and worth it! 


For more information about Sandler Training/PEAK contact: 
susan Powers, Partner & Certified Trainer — Susan.Powers@ 


Sandler 
Training 


sandler.com or call (203) 264-1197. 


Peak Sales Performance, LLC 
2 Bridgewater Road, Suite 105 Farmington, CT 06032 
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BY THE NUMBERS 


333 


The number of Connecticut 
residents who could buy Nissan 
Leafs and receive a $3,000 state 
incentive, before funding runs dry. 


The number of years 
undocumented students are 
required to attend a state high 
school in order to qualify for 
in-state college tuition — which 
could be reduced under a 
proposed bill in the state 
legislature. 


102 


The number of Greater Hartford 
single-family homes sold in April, 
up from 669 a year ago, 
according to the Greater 
Hartford Association of Realtors. 


18.3% 


Hartford County’s 2012 binge- 
drinking rate, which is among 
the lowest in the state. 


TOP 5 MOST READ 


on HartfordBusiness.com 


lM Amazon.com ramps up 
for CT hiring 


lM Nappier’s CIO to retire 


@ Three more health conditions 
eligible for CT medical 
marijuana 


lM UConn’s downtown Hartford 
groundbreaking today 


i Malloy pledges $1M in 
electric vehicle incentives 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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TOP STORY 


Manufacturers still down 
on Connecticut economy 


Despite increasing their sales and employment levels, more than three 
out of four Connecticut manufacturers rated the state’s economic condi- 
tions as fair or poor, according to a survey study released last week by the 
Manufacturing Alliance of Connecticut. 

Only 22 percent of the more than 200 industry leaders surveyed said 
Connecticut’s economic conditions were good, although that is an increase 
from the 17 percent who said the same thing in last year’s survey. 

In the survey, 77 percent of respondents said they had sales greater or equal 
to the previous year, and 51 percent said they had higher employment levels 
since last year. About one-third took advantage of state incentive hiring programs. 

The survey was conducted from Feb. 15 to March 13, relying on man- 
ufacturing and business organizations from across the state, including 
CONNSTEP, the Bridgeport Regional Business Council, the Connecticut Tool- 
ing & Machining Association, the New Haven Manufacturers’ Association, 
and the Middlesex County Chamber of Commerce. 


ENERGY & UTILITIES 


Malloy pledges $1M in 
electric vehicle incentives 


Gov. Dannel P. Malloy last week announced a $1 million fund to give Con- 
necticut businesses and residents incentives up to $3,000 to buy or lease an 
electric or fuel cell vehicle. 

The amount of the incentive depends on the battery capacity of the vehicle. 
A Nissan Leaf, Ford Focus Electric, or BMW i3 will fetch $3,000. A Chevrolet Volt 
and Ford C-Max will fetch $1,500. A Toyota Prius Plug-In will fetch $750. 

That comes on top of the $2,500-$7,500 federal incentive that drivers of 
such vehicles receive. 

The $1 million fund comes from the financial settlement the state received 
from the 2012 merger of Boston utility NStar with Hartford-based Northeast 
Utilities, which is now called Eversource Energy. 

The incentives will be given until the $1 million runs out, Malloy said. At that 
point, the fund may or may not be replenished. 

The program comes as Malloy and the legislature struggle to work out a 
billion-dollar deficit in the upcoming state budget. None of the money from the 
state budget would go to that program. 


LEGAL & COURTS 
Suit against Berlin supplement maker dismissed 


A judge has dismissed a federal class action lawsuit alleging Berlin-based IA 
Nutrition Inc. used misleading labels on its nutrition supplements. 

IA Nutrition Inc. was sued in November in the U.S. District for the Northern 
District of California. The plaintiff, a San Francisco man who had purchased |A’s 
dietary supplements containing whey protein, alleged that the products’ labels 
stated higher amounts of protein than the products actually contained. 

The suit alleged that IA was “protein spiking,” or adding non-protein materi- 
als in order to increase the nitrogen content of the products. Nitrogen is used as 
a tag to measure protein levels in products, but the plaintiff, who said he had the 
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products independently tested, argued it was not an accurate measure. 

Other companies have been sued for similar practices, according to Forbes. 

Products mentioned in the IA suit included Mass Peak, Nitro Peak, Whey Pro- 
tein LMS and Super Quad Protein. 

In a ruling last week granting IA’s motion to dismiss, a judge said IA’s calculations 
of protein content conformed with U.S. Food & Drug Administration regulations. 

Andrew Esposito, IA’s chief operating officer, said in a statement that the 
company was pleased the suit was dismissed. 

“As we stated in our response to this lawsuit, all of our Inner Armour product 
labels meet FDA guidelines and we believe we are in full compliance with fed- 
eral requirements for both testing and labeling,” Esposito said. 


BIOSCIENCE 
Achillion inks $225M licensing deal 


New Haven’s Achillion Pharmaceuticals said it has signed a global licensing 
agreement with a subsidiary of Johnson & Johnson to develop and commercial- 
ize three of its hepatitis C treatments. 

Janssen Pharmaceuticals Inc. will invest $225 million in Achillion and will 
receive 18.4 million new shares, worth $12.25 each. 

In exchange, Janssen will get a worldwide license to develop and commer- 
Cialize products containing Achillion’s hepatitis treatments, assuming they are 
approved by regulators. 

The agreement includes regulatory and sales milestone payments for Achillion. 


HEALTH CARE 


Three more health conditions 
eligible for medical marijuana 


The list of health conditions eligible for Connecticut’s medical marijuana pro- 
gram is expanding to 17, the Department of Consumer Protection said. 

Following an April 22 decision by the medical marijuana program’s board 
of physicians, DCP will draft regulations to add Amyotrophic Lateral Sclerosis, 
Fabry disease and ulcerative colitis to the roster of eligible conditions. 

Earlier this year, DCP said it would add sickle cell disease, severe psoriasis 
and psoriatic arthritis, and a type of post-surgical recurring back pain to the list. 

Besides a vote by doctors, the process for adding conditions includes a public 
hearing and comment period, review by the state’s attorney general, and a final 
vote from the legislature’s Regulation Review Committee. 

Connecticut’s medical marijuana dispensaries began selling products in 
September. 


ECONOMY & LABOR 


CBIA: Global slowdown has affected CT 
exporters 


An economic slowdown among Connecticut's vital international trade partners 
has impacted 62 percent of Connecticut exporters, according to a survey by the 
Connecticut Business & Industry Association. 

Just under half of the 140 companies surveyed said they have seen reduced 
orders for exported goods, while 23 percent reported difficulty in pricing their export 
products because of exchange-rate volatility. 

But one-third of companies said the slowdown has not affected them, and 5 
percent reported an increase in orders. 

The survey, sponsored by the state Department of Community and Economic 
Development and the U.S. Department of Commerce, was the second of its kind 
since 2007. 

It also uncovered an ongoing shift in where Connecticut companies are selling 
their goods. 

The most common destination for respondents’ exports is Western Europe (of- 
ficial federal data from 2014 said France was the top destination). 

In the next three years, only 13 percent of respondents anticipate the majority of 
their exports to be bound for Canada or Mexico. Today, 26 percent of companies sell 
the majority of their exports in North America. 

Northern Asia is expected to become a more common export destination by 2018. 

CBIA also asked companies for their thoughts on the Trans-Pacific Partnership 
— a trade agreement that has become controversial for the secrecy surrounding 
negotiations as well as some details that have been leaked. 

Nearly 80 percent responded that they believe the TPP would benefit their 
businesses. 


Census: Stamford fastest-growing CT community 


Stamford was the fastest-growing Connecticut municipality between 2013 and 
2014, adding 1,590 people, according to the U.S. Census Bureau. 

That represented growth of 1.3 percent. 

Hartford, meanwhile, lost 456 people from July 2013 to July 2014. 

The second-largest population growth was in Stratford, which added 502 people, 
followed by Darien, Fairfield, and East Lyme. 
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BANKING & FINANCE 


CT’s pension fund investing 
$145M in CT Ine. 


Connecticut’s state treasurer is committing up to $145 million 
from the state employees’ pension fund to invest in businesses 
housed in the state. 

Treasurer Denise L. Nappier said the new initiative will invest in Con- 
necticut companies of varying sizes and stages of development — from 
mature to startup — to boost the state’s 
economy and jobs, while maximizing re- 
turns on state workers’ investments. 

“This is, by no means, merely an al- 
truistic policy,” Nappier said in a state- 
ment. “It’s about making profitable 
investments that have the ancillary 
benefit of a positive macroeconomic 
impact on our state. Performance will 
be measured, first and foremost, by 
risk-adjusted returns, followed by oth- 
er factors such as job creation and re- 
tention and overall economic growth.” 

To achieve that, Nappier said her office plans to hire three 
outside fund managers seasoned in private debt and equity and 
venture-capital markets, to identify investment opportunities. 





= 
y ot, 
i 
a ns 
- r, 
= a 
| ‘Te, 
t. 
— ” 
f 
h 
a 


Treasurer Denise L. 
Nappier 


INSURANCE 
Allstate looks to CT market expansion 


Allstate Insurance Co. said it hopes to recruit 40 agency own- 
ers and insurance salespeople in Connecticut over the next year. 

The Illinois-based property-casualty insurer is looking for 10 
mid-level managers who are attached to other agencies and want 
to operate their own business. Qualified candidates need $50,000 
to invest in the agency. And anyone who refers an owner candi- 
date who is ultimately hired will receive $5,000. 


An additional 25 salespeople would partner with the 10 owners 
to sell life and retirement insurance products, Allstate said. 

The Connecticut plans are part of a push by Allstate to grow its 
New England business by 16 percent. 


Cyber concerns rise in 
Travelers biz-risk survey 


Nine of 10 businesses list cyber risks and data breaches 
among their top five concerns, according to the 2015 Travelers 
Business Risk Index. 

Cyber risks were the overall second-highest concern among 
1,210 business risk managers surveyed by Hart Research As- 
sociates on behalf of the property-casualty insurer. That was up 
from fifth place in 2014, a rise driven by several high-profile data 
breaches over the past year, Travelers said. 

Most concerned about cyber risk were banks, which also were 
the most likely to have a breach response plan in place. Retailers 
showed the lowest level of concern, and were least likely to have 
a response plan formulated. 

Medical-cost inflation remained the top perceived risk in this 
year’s index. In third place was increasing employee-benefit costs, 
followed by the challenge of finding and retaining skilled labor. 


GOVERNMENT, POLITICS & LAW 
OPM: Deficit rises $3.2M 


The state’s budget deficit for the fiscal year that ends June 30 
climbed nearly 2 percent in the past month, according to projec- 
tions released last week by the Office of Policy Management. 

OPM’s latest projection for fiscal year 2015 is a deficit of 
$164.9 million, up from $161.7 million last month. The reduction 
is the result of a downward revision in revenue projections, largely 
offset by lower spending, OPM said. 

The latest projection falls between State Comptroller Kevin 
Lembo’s May 1 deficit estimate of $161.7 million and the Office of 
Fiscal Analysis’ April 30 projection of $184 million. 
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WHAT’S AHEAD: 


6/1 Focus: Health Care 
The List: Largest HMOs 
Nonprofit Profile: Wheeler Clinic 


CALENDAR 
THURSDAY, JUNE 11 


Executive Symposium for 
Manufacturing Excellence 


Engineer consultant and manufacturing technology supplier Barry- 
Wehmiller International is hosting a symposium for Connecticut 
manufacturing executives June 5 at the Marriot Hartford Downtown, 
200 Columbus Blvd. 


The theme of the symposium, which runs from 6 a.m. to 4 p.m., is 
“Successful Methodologies for Business Transformations.” 


The one-day event is geared toward C-level manufacturing executives 
and includes a diverse group of partners that will focus on a variety of 
manufacturing topics including Lean Six Sigma, organizational redesign, 
business strategy and technology enablement. 


Guest speakers include: William Fricks — managing partner, 
Barry-Wehmiller International; Brian Johnson — audit partner, 
Dannible & McKee CPAs; Matt Whiat — director of outreach, Barry- 
Wehmiller; Jerry Solomon — former vice president of operations, 
MarquipWardUnited; Eric Kimberling — managing partner, Panorama 
Consulting Solutions; and Ravi Sudalaimuthu — head of delivery/ 
engagements, Barry-Wehmiller International. 


Cost to attend is $495. For more information or to register go to: http:// 
info.barry-wehmillerinternational.com/symposium-registration. 
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Q&A 


Federal funds to help 
Lean out CT manufacturers 


Q&A talks with Bonnie Del 
Conte, president of CONNSTEP, a 
Rocky Hill-based manufacturing 
consultant that recently secured 
federal funding to expand its 
lean training programs to more 
Connecticut companies. 


CONNSTEP recently 
announced the award 

m of a new five-year 
cooperative agreement from the 
U.S. Commerce Department’s 
National Institute 
of Standards and 
Technology (NIST) 
to manage the Hol- 
lings Manufactur- 
ing Extension Part- 
nership (MEP) in 
Connecticut. What 





fewer than 50 employees and own- 
ers wear many hats, implementing 
change is difficult. Meeting current 
demand leaves little time devoted 
to developing business strategies 
for today’s market. However, it is 
a critical pain point that needs to 
be addressed. Change is rapid, 
whether it be in new equipment and 
technology, sales and marketing, or 
hiring the appropriate skillsets in 
their workforce. 

CONNSTEPis addressing these 
areas of concern with 
business leaders to 
help them form strong 
leadership teams in 
their companies and 
stress the importance 
of strategic planning. 


will this federal Q: What trends 
funding be used for? - + Fila are you’ seeing 

A: The five-year among manufac- 
agreement brings $7.4 BONNIE DEL turers right now in 
million of federal sup- CONTE terms of strategies 
port into the state to | “=e for improving oper: 
promote the growth President, ations? Is_ there 
of Connecticut manu- CONNSTEP sufficient private 


facturing companies. 
CONNSTEP is the 
Manufacturing Exten- 

sion Partnership Center for Con- 
necticut, which allows us access to 
federal funding to assist small- and 
mid-size manufacturers to foster 
job growth, increase profits, and 
gain new clients by streamlining 
their production processes. The 
program funding helps defray costs 
for development and labor. Our 
consulting services to manufac- 
turers helps them eliminate waste 
and improve quality and productiv- 
ity. This translates into gains, both 
cash and excess capacity, enabling 
business growth in current sales 
and new market expansion. We 
provide assistance in these areas 
for growing the top-line. 


Q: What are some of the 
advantages of being a Manu- 
facturing Extension Partner- 
ship Center? 

A: As part of the MEP system, 
CONNSTEP has access to more 
than 1,600 subject-matter experts 
in all manufacturing sectors. Their 
areas of expertise are focused on 
both operational excellence and 
strategic growth. Because we are 
part of the MEP national system, 
if opportunities exist for projects 
with specific industry require- 
ments, we can leverage expertise 
from outside of the state from our 
MEP partners. This makes us alean 
and efficient program nationwide. 


Q: What are some of the spe- 
cific steps CONNSTEP plans to 
take over the next 5 years of 
the grant to benefit Connecti- 
cut manufacturers? 

A: Because roughly 85 percent 
of Connecticut manufacturers have 


capital in addition 
to public funding? 
A: Recent reports 
show an uptick in capital invest- 
ment funding. As manufactur- 
ers become focused on the need 
for speed to market, there is an 
increase in spend for upgrading 
plant, equipment, and technolo- 
gies. Through the slow economic 
recovery, this is the logical first 
step for many as they replace and 
upgrade in these areas. 

Private capital may be more 
available as investors have been 
holding off for better opportu- 
nities but still want to invest in 
companies that have the ability 
to grow and operate strategically. 
So even if the capital is available, 
the challenge still rests with the 
business owner to drive results. 

Probably the most important 
trend of all is recognizing the 
need to think and run the busi- 
ness differently than in the past. 


Q: Not related to the federal 
grant, but how is CONNSTEP 
helping aerospace component 
makers prepare for the huge 
increased workload from 
Pratt & Whitney’s geared tur- 
bofan engine? 

A: CONNSTEP has several 
programs and methodologies that 
address suppliers in the aerospace 
sector, as well as other industries. 
Major factors are always consis- 
tent with customer needs, those 
being on-time delivery and supe- 
rior quality. When demand is high, 
being able to produce even more 
within these standards is very 
critical, considering that you need 
to be profitable. Working with the 
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Bruce Fiedorowicz, director of sales for GAN Aerospace Engine Systems, stands next to a forward fan case for the GE Aviation CF6 engine in GKN’s 
Newington manufacturing plant. The CF6 engine powers the Boeing 767 and Airbus A330 wide-body aircraft. In the background are GE GEnx fan 
cases that will go on GEnx engines that power both the Boeing 787 Dreamliner and Boeing 747-800. 


Report: CT ranks in 
bottom half of aerospace 








manufacturing attractiveness 


Aerospace Attractiveness Rankings 
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Tax rank: 32nd 

Operating cost rank: 50th 
Industry rank: 19th 
Education rank: 14th 


Overall state rank: 33rd 


INDEX BASED ON WEIGHTED AVERAGE OF TAXES; OPERATING COSTS (INDUS- 
TRY AND OVERALL WAGE RATES, BUSINESS CLIMATE, ENERGY COSTS); INDUS- 
TRY SIZE (EXISTING SUPPLIERS AND SUPPLY/GROWTH OF WORK FORCE, 
INCLUDING AVAILABLE AEROSPACE TECHNICIANS, ENGINEERS, MECHANICS); 
AND EDUCATIONAL ATTAINMENT. 


Other numbers in the report 


Top 10 states by overall rank: 


1. Florida 6. Georgia 

2. Michigan 7. New York 

3. Ohio 8. Texas 

4. Utah 9. Missouri 

5. Virginia 10. North Carolina 


Top 10 countries by overall rank: 


1. U.S. 6. Canada 


2. Singapore 7. Qatar 


3. Hong Kong SAR, 
China 


8. United Arab 
Emirates 


4. Switzerland 9. Luxembourg 


5. United Kingdom 10. Ireland 
SOURCE: “2015 AEROSPACE MANUFACTURING ATTRACTIVENESS RANKINGS,” 
BY PWC 


By John Stearns 
jstearns@HartfordBusiness.com 
onnecticut ranks 33rd in anew report measuring 
states’ attractiveness for aerospace manufactur- 
ing — amixed-bag position weighed down by the 
Nutmeg State’s high wages, energy costs, and taxes, but 
bolstered by a strong supplier and skilled-labor base. 

Connecticut ranked dead last out of 50 states in 
operating costs and placed 32nd in overall tax burden 
in the “2015 Aerospace Manufacturing Attractiveness 
Rankings” produced by accounting and consulting firm 
PricewaterhouseCoopers (PwC). The state fared better 
with its industry size and education rank coming in 19th 
and 14th, respectively. 

The report reflects much of what many Connecticut man- 
ufacturers already know: The state has quality talent and 
innovation, but high costs are detrimental to the industry's 
growth prospects, says Scott Thompson, partner and U.S. 
aerospace and defense assurance leader at PwC. The state 
has more ability to influence costs like taxes, but wages tend 
to be more regional and harder to control, he says. 

“If I were selling Connecticut ... or if I were selling to 
other companies about Connecticut’s value, it would be 
around the employment base and the skills that the aero- 
space workers in Connecticut have,” Thompson says. 

Indeed, talent was atop concern for aerospace execu- 
tives PwC interviewed as part of a national research 
paper it released in 2013 called “Aviation’s Second Golden 
Age: Canthe U.S. Aircraft Industry Maintain Leadership?” 
That report contained PwC's initial aerospace manufac- 
turing attractiveness index, which ranked Connecticut 
No. 14. The ranking methodologies, however, changed in 
the latest report to separate and better reflect the state’s 
tax burdens and operating costs, meaning the two rank- 
ings are not an apples-to-apples comparison. 

“By far and away, they were much more concerned 
about the availability of talent than the cost of the tal- 
ent,” Thompson said of executives interviewed in the 
2013 report. “They’re finding it challenging to get engi- 
neers as well as skilled manufacturers.” 

Bruce Fiedorowicz, director of sales for GKN Aero- 
space Engine Systems in Newington and past president 
of Aerospace Components Manufacturers, a nonprofit 
network of Connecticut and southwestern Massachu- 
setts aerospace companies, believes the industry is 
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THE LIST 


Rank Country 
| Canada 
China 
Mexico 
Germany 


United Kingdom 


Netherlands 
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Japan 


Connecticut's top foreign import partners 


Dollars imported 


2014 


$3,502,466,030 


$2,979,314,412 


$2,571,627,904 


$1 ,851,787,943 


$1 ,689,126,665 


$1,603,653,217 


$1 ,091,214,088 


$800,554,830 


2013 


$3,773,704,430 


$2,776,839,973 


$1 ,016,232,324 


$1,518,474,851 


$1 465,783,834 


$992,085,430 


$1,069,296,643 


$911,179,130 


(Ranked by 2014 dollars imported) 


Leading products 


Transportation equipment; primary metal manufacturing; chemicals (1) 


Leather and allied products; computer and electronic products; miscellaneous manufactured commodities; 
electrical equipment, appliances and components 


Primary metal manufacturing; electrical equipment, appliances and components; fabricated metal products; computer and electronic products 


Machinery, except electrical; transportation equipment; fabricated metal products; chemicals 


Chemicals; transportation equipment; petroleum and coal products (1) 


Machinery, except electrical; petroleum and coal products; chemicals (1) 


Transportation equipment; computer and electronic products; machinery, except electrical (1) 


Miscellaneous manufactured commodities; petroleum and coal products; transportation equipment (1) 


8 France 


Source: U.S Department of Commerce, International Trade Administration 
(1) In addition, a significant fraction of the imports were U.S. goods returned and reimported. 


—Compiled by Roger Magnus and Heide Martin. 


stronger here than the state’s ranking reflects. 

“I don’t think that’s a litmus test for the 
health of the aerospace industry in the region,” 
said Fiedorowicz, whose company makes fan 
casings for jet engines made by Pratt & Whit- 
ney, GE Aviation, and Rolls-Royce. 

“As I like to say it, we are in Silicon Valley of 
aerospace here,” he said. “If you draw a radius 
around where we're sitting now [in Newington] 
and go 50 miles you have hundreds and hun- 
dreds of facilities...that have the capability of 
changing metal and adding value through spe- 
cial processes — that’s the huge competitive 
advantage for this region.” 

Connecticut has the talent, infrastruc- 
ture, and supply chain to complete parts to 
original equipment manufacturer (OEM) 
specifications most efficiently, he said. 

The ranking “by no means suggests the 
‘best places’ for aerospace manufacturing,” 
but does provide an interesting view on the 
many options to locate sites and/or research 
and development facilities, especially for sup- 
pliers that don’t need to be based near OEMs, 
the PwC report said. 

Jeremy Maryles, manager of research and 
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analysis at PwC, said industry and overall 
wage rates in Connecticut, plus energy costs, is 
where the state started to drop, fueling its last- 
place ranking in operating costs, which also 
includes business climate. Numbers influenc- 
ing that ranking, but not included in the report, 
had the state ranked 47th in electricity prices, 
and 46th and 48th in industry hourly wage and 
all occupations’ hourly wage, respectively. 
“Basically, Connecticut, on all three metrics 
— on electricity and the wage numbers — is 
ranked pretty poorly,” Maryles said. 
Connecticut scored well on its industry size. 
It ranked No. 4 in the number of companies 
whose primary business is aerospace and head- 
quartered in Connecticut, including suppliers 
that specialize in aerospace. Connecticut also 
ranked well (14th) for industry employment. 
“Even though Connecticut is a higher cost 
place in terms of wages, when you think about 
the state’s industry employment being No. 14 
and being No. 4 in terms of number of aero- 
space companies, to me what that says is that 
Connecticut should be placing a lot of empha- 
sis on its attractive labor pool,” Thompson 
says. “Even if the cost is high — there may not 


To view the full list, please visit HartfordBusiness.com 


be a lot that you can do to manage that — it 
tells me, put the emphasis on the skills.” 

Joe Brennan, president and CEO of the Con- 
necticut Business & Industry Association, said 
Connecticut’s overall ranking would be much 
better if not for the operating costs. 

“Tt’s just the reality of being in Connecticut,” 
he said. “Looking at wages, looking at taxes, 
youre going to come up with a pretty poor 
ranking for operating costs, and I think that 
skews the overall ranking. That’s why we're 
working to try to reduce some of those costs.” 

CBIA’s legislative priorities include try- 
ing to reduce energy costs permanently, in 
part through projects like Access Northeast 
to improve natural gas pipeline capacity and 
through diversification of fuel sources, and try- 
ing to change the debate on taxes, Brennan said. 

Currently, the state legislature is debating 
hundreds of millions of dollars in proposed tax 
increases to help close billion-dollar budget 
deficits over the next two fiscal years. 

“The best way to pay for government ... 
is to grow your tax base and you grow that 
best through economic activity, not through 
tax increases,” Brennan said. “So that’s the 





message, it’s not just we don’t want higher 
taxes, it’s figuring out a better way to pay for 
government and to grow the economy.” 

Connecticut has alot of aerospace advan- 
tages, from Pratt & Whitney’s headquarters 
to hundreds of companies in its supply chain, 
Brennan said. 

He called the PwC report a mixed bag. 

“It shows the good in some areas, not so 
good in others ... but if you look at the overall 
impact that aerospace manufacturing has on 
Connecticut, I think it’s a good place to oper- 
ate,” Brennan said. 

GKN’s Fiedorowicz agrees. 

Companies associated with aerospace 
components manufacturing are growing, 
adding jobs, equipment and facilities, he said. 

“If you take the pulse of the aerospace 
industry in this region, we’re going at Mach 
3 and beating fast,” Fiedorowicz said. “The 
backlog and the opportunities from the 
OEMs are going to ensure that this area is 
going to have growth for the next 20-plus 
years and that’s if they don’t introduce any- 
more new platforms — and you know that’s 
always going to happen.” Bz 
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WORKFORCE STARS 
BREAKFAST 


Is the place to be ... 
Monday, JUNE 1, 2015 :3:00.m. 


The Hartford Club, 46 Prospect St., Hartford, CT 





Federal Reserve Bank of Boston 


Plus three workforce star 
winners will be announced — 
Hear their stories of Success. 





Celebrating the successes 
of those who exemplify excellence 
in workforce development. 





GET TICKETS, SPONSORSHIP INFO AT: 
capitalworkforce.org/workforcestars 


Many thanks to our sponsors: 


Champion Sponsor: 


Unitedbank 


Media Sponsor: Hartford Business Journal 
Gold Sponsor: Pratt & Whitney 
Silver Sponsors: Halloran and Sage, United Health Group 


Bronze Sponsors: Bill Putt; UIL Holdings; SINA — Southside Institutions 
Neighborhood Alliance; Whittlesey and Hadley, The Sullivan Investment 
Group of Wells Fargo Advisors, Hartford Public Library, Capital 
Community Foundation, Northeast Hartford Community Solutions 


Sponsorship opportunities still available. For details contact: 
capitalworkforce.org/workforcestars 


10 Hartrorb Business Journal ® May 25, 2015 


EXPERTS CORNER 


Contract legal battles brew 
between OEMs, suppliers 


By Andrew C. Glassman 


A 


new battle is emerging between origi- 
nal equipment manufacturers (OEMs) 
and their suppliers, one in which sup- 
pliers must pay close attention to the con- 
tracts they sign. 

Here’s an exam- 
ple of the issue: 

A company has 
just been awarded 
its biggest contract 
ever to supply clips 
to Air National, 
whose executive 
vice president of pro- 
curement said that 
she and her team 
were impressed. 
with the company’s focus on quality. 

A confirmation email follows with Air 
National’s first purchase order for 10,000 
clips. This order consists of two pages. The 
first is an order form that specifies part 
numbers, pricing, volume requested and 
dates of delivery. The second contains Air 
National’s terms and conditions regarding 
delivery site, warranty and quality stan- 
dards, change of specification process, 
product liability obligations to be imposed 
on the supplier and a clear expression that 
Air National has the right to seek recourse 
from the supplier for defective clips or clips 
that are not within specifications. 

The supplier immediately fires back to 
Air National an invoice, which contains 
separate terms and conditions, confirming 
acceptance of the order. The terms include 
a limitation of damages to the price paid 
under the contract for the parts, a limita- 
tion of remedy to repair or replace defective 
clips, a limited warranty that merely pro- 
vides that the clips will be manufactured 
to the specs within tolerance and that pro- 
cess or product configuration changes are 
subject to price negotiation. The supplier, 
which has confidence that the relationship 
with its new customer will be long and pro- 
ductive, never focused, or even thought 
about, the differences in the two sets of 
terms and conditions and the problems 
those differences could create. 

This scenario is repeated daily in pro- 
duction facilities across the country includ- 
ing in Connecticut. What also is occurring 
more frequently is OEMs, under extreme 
pressure from their end-user customers, 
asserting claims against their downstream 
suppliers based on quality and pricing 
issues. The terms and conditions that are 
applicable here have an enormous effect on 
the outcome of these legal claims. 





© Q&A: Bonnie Del Conte 


suppliers, our business growth consultants 
help them see and remove waste in their pro- 
duction process, thus increasing their capacity 
to produce more. 

Our team of quality service providers 
assists with auditing standards to achieve 
non-inferiority. We also work with them 
to develop strong supply chains that con- 
sider a skilled workforce and new tech- 
nologies, such as 3D printing now being 
used for tooling. We don’t assume that we 





This is why it’s important for suppliers 
to understand how the law deals with these 
differing sets of terms and conditions. 

The law describes this scenario as a “bat- 
tle of the forms,” because the parties have 
crafted conflicting writings. This scenario 
can produce a wholly unintended contract. 
While a judge, jury or arbitrator may con- 
clude that there was no contract because 
the parties’ minds never met on all essen- 
tial terms, modern commercial law allows 
a fact finder to determine if a contract was 
formed even when there are contradictory 
terms and conditions. Implicit in this con- 
clusion is that there was sufficient agree- 
ment to create a valid, binding contract. 

The biggest problem occurs when the 
customer’s terms and conditions say the 
supplier can be liable for an award of dam- 
ages but the supplier’s terms and condi- 
tions say the opposite. Commercial law 
tends to favor the customer, and the result 
for the supplier — liability for consequen- 
tial damages — can be devastating. 

Imagine, for a moment, that one of the 
parts a supplier has shipped is defective, 
and, as a result, the customer’s assembly 
line is shut down until the defective part is 
discovered and removed. The customer’s 
employees are called in but are idled due 
to the shutdown, and other parts suppliers 
or fabricators are halted in their work. For 
an error with a 15-cent part, the supplier 
could be facing millions of dollars of lia- 
bility. Consequential damage claims just 
like this are regularly asserted by the big 
volume production companies because 
their customers specifically impose these 
charges on them. 

Based on the supplier’s failure to recog- 
nize, consider, and overcome the battle of 
forms problem at the contract formation 
stage, the company may be unwittingly 
assuming this type of liability with poten- 
tially disastrous results. 

The lesson is this: Pay attention at the con- 
tract stage to the battle of forms and where 
the terms and conditions of each party con- 
flicts, negotiate the best protections possible. 
Suppliers may not get any protections, but at 
least they will know what the exposures are 
and can plan for them accordingly — or walk 
away from the deal. And, of course, suppliers 
may achieve sufficient protection to avoid the 
most disastrous of consequences, and that 
can be enough to conclude that the rewards 
are worth the risk. | 
Andrew C. Glassman is chair of the Busi- 
ness and Finance practice at Hartford law 

firm Pullman & Comley. Contact him at 
aglassman@pullcom.com. 


know every pain point a supplier may be 
experiencing with their client or their sub- 
tier supplier. In order to keep abreast of 
their issues, we constantly obtain market 
intelligence and consider this informa- 
tion in our design for solutions. Currently, 
we have a “Voice of the Customer” survey 
being performed independently with this 
exact sector, including the original equip- 
ment manufacturers and manufacturers 
in three levels of supply tiers. | 
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‘University of New Haven 





Our College of Business is 
Among the Top 5% Worldwide 


The University of New Haven College of Business is committed to providing gradu- 
ate students with skills they can use in a competitive, international marketplace. We 
integrate experiential learning, communication skills, and technology in all our of 
programs. Students benefit from individualized attention from our expert business 


faculty, who enjoy international reputations in their fields. The graduate programs in ne. all TE ee ee 


business are designed for both working adults and traditional full-time students and 
are offered in different formats to be the most compatible with our students. 


|| 1h \ Bie aL 
ch 
i if i ‘al Fa al 
1 lt CSE | | 
p | ma 
TWii | Wa Wt 4 
| L” ae «ty 
| , at 
Why | i | 


Whi 





Graduate Business Programs 


e Executive MBA ¢ MBA/MPA e MS in Management 
e MBA e MS in Taxation of Sports Industries 


UNIVERSITY OF NEW HAVEN | GRADUATE ENROLLMENT 


‘Gl Learn more about our AACSB Accreditation: 300 Boston Post Road | West Haven, CT 06516 
B} 


ACCREDITED www.newhaven.edu / AACSB gradinfo@newhaven.edu | www.newhaven.edu/ grad 





Find out why Amazon, Walgreens, Eaton, Dollar Tree, Domino’s, Westinghouse, 
FedEx, Pepsi, UPS and Tire Rack all chose to locate within 
central Connecticut’s premier industrial market. 
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Class A Industrial Space 
& Shovel Ready Sites 
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CONNECTICUT BUSINESS Expo 2015 


¢ THURSDAY JUNE 4 
15 T 4H ANNUAL 


CT Business EXpo 





www.CTBEXPO.com 


The Largest 
B2B Expo in CT 
Thursday, June 4, 2015 


www.CTBEXPO.com 
Connecticut Convention Center ¢ Hartford, CT 
9am-4pmM « FREE Admission 


Presented By: 


COMCAST 








ESP See the CT Business Expo video at www.ctbexpo.com 
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Bring your entire team for an invaluable, full day 
of learning, networking and face-to-face time! 
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STAFFING, 
WEST HARTFORD 
Still want to be a part of the show? 
Booth space almost sold out! Contact Brittney Michaud at 860.236.9998 x133, 
ff or email bmichaud@HartfordBusiness.com 
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\_EXPO SHOW HIGHLIGHTS _/ 
Do Business IN PERSON at the Largest B2B Expo in CT! 


{gy 10,00 


| small 
| businesses 


Goldman Sachs 


10,000 Small Businesses 
Presenter: Paisley Demby, Business 
Services Director Goldman 
Sachs 10,000 Small Businesses @ 
LaGuardia Community College 


Strategies To Accelerate 
Revenue Growth 


Times: 9:30-10:15, 
1:30-2:15, 2:30-3:15 


Meet 
Connecticut’s 
Business Team! 
State of Connecticut 
Corridor, Booth #255 


Connecticut exxxzscxxm 


9:45 - 10:15 am Business 
Financing and 
Micro Lending 


10:30-llam Business 
Registration 
and Licensing 


11:15 - 11:45 am Government 
Contracting 101 


Entrepreneurial 
Programs 

2:15- 2:45pm Becoming 

Lean and Green 


1:30 -2 pm 


Innovations 4 
Entrepreneurs 
Luncheon 


Hosted by: COMCAST 
BUSINESS 


11:45 A.M. - 1:15 P.M. 
Luncheon will be held at the 
Sales Education Hub on the 
Show Floor. Ticket Price: $15 


Celebrate Beer’d Brewing Co. LLC and 
Reality Crowd TV Media Corporation, 
the 2015 winners of the Comcast 
Business Innovations 4 Entrepreneurs 
contest. Network with fellow startups & 
entrepreneurs from across the region 


Location: Booth #831 3-3:30 pm 


Having the MENTAL EDGE 


Duane Cashin, Cashin & Company 


Connect, Compel, & Convince 
Moderated By: Roberta Prescott, 
The Prescott Group; Debbie Fay, BeSpeak 
Presentation Solutions; April Heavens- 
Woodcock, Touching Clients 


Comcast Lunch: 


Innovations 4 Entrepreneurs 
Moderated By: Ken Cook, How to Who 
Chris Allen, iDevices; Stacey Cohen, 
Co-Communcations; David Evans, EasySeat 


Profit More and Prospect Less 
For consultants, authors and experts 
who want to double their income 


without burning out 
Marge Piccini, Profit More and Prospect Less 


Educational Hubs 


How to Get to the Decision Maker 
Moterated By: Paul Pita, The Pita Group; 
Jeff Hubbard, TD Bank; 

Susan Powers, Sandler Training 


« Educational Events 


15 T H ANNUAL 


Developin 
Your Workforce 


« New Product Demos 


while gaining insight from local experts 
on how they have become successful. 





Search Engine Optimization 
A conversation with: 
David Hoffman, Search Smart Marketing 
Bob Ruffolo, Impact Branding 


Website: 
Is Yours Working for You? 


Steve Latronica, Director of Interactive, 
The Pita Group 


PERFORMING LIVE 
Enjoy phenomenal music 
provided by Kristen Graves, 
CT's 15th State Troubadour 


Take Your Brand to New 


Places. It will Return the Favor: 
Stacy Silk-Rome, Brand New LLC 


All That’s Measured, Gets Better — 
Understanding Google Analytics and 


Other Measurement Techniques 
Maria Miranda, Miranda Creative Inc. 





¢ Thousands of sq. ft. of Exhibitors 


Commissioner's Reception! 
S00 eopm = ERC, 


at the CT Business Expo, 
in the Connecticut Corridor on the Show Floor 


Hors d ‘oeuvres and cash bar e Meet ‘n’ Greet with 
State of CT commissioners, dignitaries, and guests 


Commissioner 


James P. Redeker, 
CT Department of 
Transportation (DOT) 


Commissioner 
Catherine Smith, 
Department of 
Economic and 
Community 
Development (DECD) 


Bob Sant 
President & CEO, 
Connecticut 
Economic Resource 
Center 


Stop by Booth #351 and get free 
legal information from our lawyers 
on topics that relate to your business! 


Connecticut 
Bar Association 


Sales | Marketing | Trends 


How to be a Business Champion 
Moderated By: Oz Griebel, MetroHartford Alliance 
Kevin Armata, Windsor Marketing Group 
Dr. Richard Fichman, Fichman Eye Center 
Carolyn Stanworth, BL Companies 


Leading Your Team 
to Drive Results 


Doug Brown, Connecticut Bar Assocation 


Cloudy with a Chance of Awesome! 
Five Cloud Computing Trends to 
Watch & Build Your Business 


Allen Falcon, Global Cumulus 


Medical Marijuana in the Workplace 
Moderated By: April Arrasate, Curaleaf 
Megan Carannante, Pullman & Comley 

Rachel Ginsberg, Pullman & Comley 


Future of Connecticut Entertainment: 
Moderated By: Kristina Newman-Scott-Department of 
Economic & Community Development; Dan Hincks, 
Infinity Hall; Doris Sugarman - CT Forum/Bushnell 
Josh Solomon -The Hartford Yard Goats 


e And Much More! 


June 4, 2015 


Connecticut Convention Center « Hartford, CT 





Show: 9am-4pm; Networking Event: 4pm-6:30pm 
Don’t wait in line! PRE-REGISTER at: www.CTBEXPO.com 
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CT Business EXpo 


Learn » Connect » Prosper 
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BUSINESS 
CHAMPIONS 


Recognizing the Achievements of the Hartford Region’s 





Privately Held Companies 











Celebrate the achievements of the Region’s privately held companies! 


The Business Champions Awards, produced through a partnership of the MetroHartford Alliance and Hartford Business Journal, celebrate 
privately held companies from throughout the Hartford Region. The Awards honor organizations that have demonstrated best practices 


and significant achievements. 


Categories Include: 
>» Revenue Growth 
Workforce 

Best Start-Up 


Innovation 
Community Involvement 


EVENT DATE 


JUNE 4, 2015 





Time: 7:00AM-8:45AM 
Location: CT Convention Center, 
100 Columbus Blvd., Hartford 
Single Ticket Rate: $65 


To register, visit: 
HartfordBusiness.com/businesschampions 


For questions about this event please contact Amy Orsini at 
860-236-9998 x134 or email aorsini@hartfordbusiness.com 






PRESENTED BY: 


HARTFORD BUSINESS JOURNAL 


i METRO *XHARTFORD 


, ALLIANCE 
h 


Nominees and winners alike participate in the festivities of the annual Business Champions Awards Breakfast, which gathers more than 400 business owners and leaders each year to enjoy a 


Nominated Companies: 


A New Pathway Intervention Services 

Advanced Technology Consulting 

Amazing Celebrations, LLC 

Bear’s Smokehouse BBQ 

Bigmouth, Inc. 

BlumShapiro 

Bradley, Foster & Sargent, Inc. 

The Brothers Crisp 

CNC Software, Inc. 

Corporate Translations 

Cronin and Company, LLC 

DioLuce LLC 

EasySeat Tickets 

Evay Cosmetics, LLC 

Fathom 

Fiduciary Investment Advisors 

Foley Carrier Services, LLC 

Freeman Companies 

Garden of Light DBA Bakery on Main 

Gerber Scientific, Inc. 

HABCO Industries LLC 

Hartford Prints! 

Health-At-Work 

iDevices LLC 

Imagine Studio 

iNeedHomecareNow.com 

Infinity Music Hall and Bistro-Hartford 

Integrated Compliance Solutions Group 
LLC (ICSGroup) 


InterCommunity, Inc. 

IRIS Photography LLC 

KBE Building Corporation 

Kelly Freezer and Container 

Kelser Corporation 

Keyes Music Therapy, LLC 
Martinez Couch & Associates, LLC 
Minuteman Press 

MRM Group, LLC 

Naturally Dogs and Cats 

Oxford Performance Materials, Inc. 
Patient Advocate for You, LLC 

The Perfect Promotion 

The Pita Group 

Porter21 

scrubs and Stuff LLC 

Solidus 


The Riverhouse at Goodspeed Station, 
Inc. DBA The Society Room of Hartford 


Turbine Technologies, Inc. 

Wealth Management Group of North 
America, LLC 

West Hartford Fence 

Wheeler Clinic, Inc. 

Windsor Marketing Group 

Xerox Services, Inc. DBA Xerox State 
Healthcare, LLC 

Zag Interactive 


champagne toast and original video segments that pay tribute to the winners. The Hartford Business Journal will also publish the Business Champions online and in print on June 8, 2019. 


PRESENTING SPONSOR: Event SPONSORS: 


(wv) Webster 


LIVING UP TO YOU™ 





Business” An instinct for growth 
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Health exchange faces uphill battle 


system, and it comes as lawmakers try to 
close a projected $2.7 billion budget deficit 
over the next two fiscal years. 

Co-sponsored by Sen. President Pro Tem 
Martin Looney (D-New Haven) and Senate 
Minority Leader Sen. Len Fasano (R-North 
Haven) the bill has made it through the Public 
Health and Judiciary committees. As of press 
time Thursday, it remained uncalled by the 
Appropriations Committee. 

Hospitals — which say they support the 
HIE concept and tax credits to help providers 
acquire systems — have raised concerns about 
the bill, which would force them to connect to 
the exchange within three years or less. Though 
virtually all Connecticut hospitals have elec- 
tronic medical record systems capable of con- 
necting to astatewide network, the Connecticut 
Hospital Association argues that pieces of the 
bill related to equipment and service donations 
to doctors, and who is permitted to access the 
system, would violate federal law. CHA told leg- 
islators that the complexity and cost of electron- 
ic health records makes the effort more suited 
for federal coordination. They also warned that 
interoperability across the healthcare system 
could take another decade. 

Since 2009, Connecticut hospitals have 
received approximately $300 million in federal 
funds to build out their electronic health systems. 

That money, hospitals say, “has covered only 
a fraction of the actual costs incurred, with far 
more work and expense left to be managed.” 

Meantime, UConn Health Center’s John 


Dempsey Hospital said it doesn’t have a quali- 
fied electronic health system, and would have 
to spend $85 million to get one up and running, 
the Office of Fiscal Analysis estimates. 


Competitive concerns 

It’s common for Connecticut hospitals and 
large provider groups to have advanced elec- 
tronic medical record systems, particularly 
since federal incentives for health IT began 
flowing six years ago. 

Though hospitals say they are capable of 
connecting to each other on their own in many 
cases, Fasano said the various health IT sys- 
tems employed by hospitals aren’t achieving 
the health and cost benefits that he believes a 
truly statewide network could bring. 

And Fasano suspects the problem is more 
about money and competition than it is about 
technical complexities. 

He pointed to an April report from the 
federal Office of the National Coordinator for 
Health Information Technology, which found 
that some large providers used proprietary 
systems to block patient referrals to outside 
providers, in an effort to preserve or advance 
their own market share. 

“There’s a lot of money, corporate money, 
to defeat the purpose of the health information 
exchange system, which is sad,” Fasano said. 

Fasano wants Connecticut to purchase 
a turnkey-ready HIE from another state, 
like Rhode Island, which he said would be 
cheaper and take less time. Others states 
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with operating HIEs include New York, North 
Dakota and Louisiana. 

Though the exchanges are still young, a 
2014 study of an HIE in western New York 
found that patients had a 57 percent lower 
chance of hospital readmission when their 
doctors accessed patient records electroni- 
cally within 30 days of a hospital discharge, 
according to the Journal of the American 
Medical Informatics Association. 


Picking up the pieces 

Top of mind for state officials and lawmak- 
ers pushing for an exchange are the many mis- 
steps made during the HITE-CT effort, which 
officially ceased operations last summer. 

A report authored last year by Minakshi 
Tikoo, a UConn Medical School assistant profes- 
sor who coordinated the state’s HITE-CT agree- 
ment with the federal government, described the 
challenges and eventual failure of the effort. 

Some board members didn’t attend meet- 
ings. HITE-CT hired a contractor, Axway, to 
build an HIE that would have cost more than 
the $4.3 million in federal funds available. The 
planned system was not ultimately a product 
that providers wanted, which meant it would 
not be able to sustain itself, the report said. 

Axway sued HITE-CT in early 2018 after 
the board tried to renegotiate the scope of the 
contract. Work on the system stopped for a full 
year. HITE-CT settled the suit for $970,000 in 
late 2013 and the two sides agreed to remove 
the HIE from the contract. Axway instead built 





a patient index and health provider directory, 
which are infrastructure building blocks for an 
eventual HIE. 

The infrastructure built by Axway is now 
in the hands of the Department of Social Ser- 
vices, which at the direction of the legislature 
has overseen the state’s healthcare IT efforts 
since HITE-CT’s disbanding 10 months ago. 

Under the new legislation, however, the 
state Department of Public Health would 
take over the state’s health IT efforts, includ- 
ing going out to bid for an exchange platform. 
That could create a territorial scuffle and is 
one reason DSS is opposing the bill. 

In an interview, DSS Commissioner Rod- 
erick L. Bremby did not wish to address any 
potential inter-agency tension. 

But he made the case for his agency’s delib- 
erate path towards an exchange that he thinks 
would ultimately cost less than $50 million to 
build. Bremby said more work is needed to 
make sure the state buys or builds a system 
that providers will be willing to pay to use. 

He estimated that it may take another 
three years to get an HIE up and running, 
depending on provider interest. 

“IT knowit’s slow going,” said Bremby, adding 
that DSS, which is coordinating with a dozen 
state agencies, has made progress. 

DSS, for example, recently completed a 
revision of the state’s health IT strategic plan, 
and intends to begin talks with providers 
soon to ensure that a desirable HIE system is 
offered, he said. a 
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Ulbrich has an impressive number of high-performance metal products that provide “t i = 
infinite solutions to precision industries. By keeping pace with worldwide market demand, 


Ulbrich has always been-and always will continue to be-your trustworthy partner. 


PRECISION 
STRIP AND FOIL: 


SERVICE 
CENTERS: 


SPECIALTY 
WIRE: 
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We Deliver Precision® 


(800) 243-1676 
ULBRICH.COM 


» CONNECTICUT » CONNECTICUT 
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» ILLINOIS 
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The new CTfastrak station on Huntington Street serves neighbors, Aetna workers, among others. 


Modern elements, like The Hartford’s headquarters tower, top photo, 


blend with the cen- 


tury-old character of Hartford’s Asylum Hill community. 


Neighbors, sponsors spark ‘new life 


the area,” Corrigan said. 


SINA’s bookend 

In late March, the Asylum Hill neighbor- 
hood got an extra boost, with the opening 
of the CTfastrak busway and its station 
on Hawthorn Street. It serves as a pickup/ 
dropoff point for Aetna employees and 
neighborhood residents commuting to and 
from school and work. 

The station’s presence should help, NINA 
officials and residents say, accelerate inter- 
est among their neighbors and prospects in 
reviving the Asylum Hill neighborhood. 

Across town, NINA’s South End coun- 
terpart, the South End Institutions Alliance 


benefit from diverse incomes,” Johnson said. 

Architect Valerio Giadone and wife 
Dulcie bought a 2,300-square-foot, two- 
bedroom Asylum Hill home in 2006 that 
Aetna had donated to make way for park- 
ing. It was famously towed to Ashley Street 
three-quarters of a mile from its original 
site, on Sigourney Street. After investing 
nearly a decade of “sweat equity” in their 
home, they have embraced it and the neigh- 
borhood, Valerio Giadone said. 

NINA’s investment in refurbishing and 
building Asylum Hill houses not only has led 
to a diverse cohort of homeowners into the 
neighborhood, but also prompted many long- 
time residents to 


car break-ins remain annoyances. 

Houses that NINA rehabs wind up “as the 
gems of the neighborhood,” O’Mara said. Res- 
idents who had grown ambivalent about their 
properties and the neighborhood are starting 
to invest in upgrades to their own houses to 
keep pace, he and NINA officials say. 

“Right now, we're on an upward swing,” 
said O’Mara, 70, who is communications 
officer for the Asylum Hill Neighborhood 
Association. 


Corporate residents 
The Hartford’s Asylum Hill roots date to 
its 1810 founding on property that was once 
known as “Lord’s 


The Hartford also promotes its employ- 
ees’ volunteer engagement with NINA, with 
help refurbishing its homes to cleaning the 
neighborhood, Cantello said. Earlier this 
year, the insurer launched a net $10,000 
“gift” to employees who commit to buying 
in the neighborhood. 

The insurer also sponsors a weekly shuttle 
for its employees and Asylum Hill neighbors 
to the Billings Forge complex in the South 
End’s Frog Hollow neighborhood, to dine or 
to shop at its seasonal farmer’s market. On 
June 2 and 11, The Hartford plans a pair of 
free noon-day outdoor ensemble performanc- 
es by members of the Hartford Symphony for 
neighborhood residents and its workers. 


(SINA), too, has had underway its ownrede- spruce up their own Hill,” and where Nothing is unusual about The Hartford’s 
velopment program, building or restoring properties, he said. West Hartford’s neighborhood engagement, Cantello said. It, 
more than two dozen houses, to lift home- “It’s really bring- . American School too, promotes neighborhoods in other U.S. 
ownership and the neighborhood abutting ingnewlifeintothe > Since 2003, The Hartford For The Deaf was communities where it has presences, she said. 


Hartford Hospital and Trinity College. 
Together with the office-to-apartment 
conversion in full swing downtown, Hart- 


neighborhood,” as 
well as more fami- 
lies with children, 


has invested $1.5 million 


originally located, 
according to a 
neighborhood his- 


“This has been our home for nearly 
a century and we want to contribute to a 
vibrant community and to restore the neigh- 


ford is realizing both private and public rein- Giadone said. toward revital IZI ng some tory postedonLive- borhoodtoits rightful glory,’ Cantello said. 
vestment in several of its key neighborhoods Retired Aetna Hartford.org. “We saw then, and we continue to see,” she 
just as the national and Connecticut econo- IT employee Paul 18 to 20 houses —=—= many Since 2003, said, “the role of NINA as a catalyst for 


mies are showing signs of picking up steam. 

Asylum Hill’s general boundaries extend 
westward, from just east of The Hartford’s 
headquarters campus on Asylum Hill, to 
Woodland Street; south, to I-84; and the 
northerly side of Sargent Street. 

Although NINA’s program extends home- 
ownership to low- and moderate-income 
households, there are some exceptions. 
NINA has sold a two-family for as much as 
$275,000 and a three-bed, 2 4-bath single- 
family for as low as $155,000. Buyers range 
from those with incomes of 60 percent of 
the area median of $85,000, to ones earning 
up to 120 percent of the median, said NINA 
Executive Director Ken Johnson. 

“We recognize that healthy neighborhoods 
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O’Mara and his wife 
paid about $21,000 
for arundown, eight- 
room Victorian, also 
on Ashley Street, in 
1975, while both 
worked at The Hart- 
ford. Lack of a heat- 
ing system and failed plumbing were among 
its many issues, O’Mara said, but they stuck it 
out, fixing up the house and raising their adult 
son in it. 

O’Mara is gleeful about NINA’s reha- 
bilitation of the neighborhood’s housing 
and its attraction of residents with varied 
ethnic and financial backgrounds. Crime, 
he said, is relatively low, though occasional 


of them previously in 
varying stages of disrepair. 


The Hartford has 
invested $1.5 mil- 
lion toward revi- 
talizing some 18 to 
20 houses — many 
of them previously 
in varying stages of 
disrepair — in the 
neighborhood that surrounds its 10-acre 
headquarters campus, said Diane Cantello, 
who is the insurer’s vice president for cor- 
porate responsibility. This year, the insurer 
will provide another $150,000. 

The insurer further cemented its ties to 
Asylum Hill, with the May 15 renaming of a 
neighborhood park after its previous chairman 
and CEO, Liam McGee, who died in February. 


investment in the North End.” 

NINA currently is constructing a Vic- 
torian on a once-vacant lot on Huntington 
Street, with three to five more on the draw- 
ing board, said Corrigan. Also, two to three 
more housing rehabs are planned. NINA is 
general contractor, working with Pearce 
Remodel of Simsbury, for those projects. 

“We'll do as many blighted properties 
that come our way,” Corrigan said. “I guess 
we'll go until we run out.” a 
Deal Watch wants to hear from you. E-mail 
ut, along with contact information to: 
gseay@HartfordBusiness.com. 

Greg Seay is the Hartford Business Journal 
News Editor. 
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Join us for the Taatelellat= 50% 
the Sky's the Limit Gala 


A Celebration of the University of Saint Joseph 


Honoring departing US] President Pamela Trotman 
Reid, Ph.D., for her distinguished service. Proceeds 
will support the Pamela Trotman Reid, Ph.D., 
Fellowship in Science. 


Thursday, June 11, 2015 


ERSITY OF SAINT ifex at the Connecticut Convention Center 


oy mphabcelmantlalevauebalemnaioacualeyalsy 








CONNECTICUT wie 
RCASANRSREAS AMMA “< www.usj.edu/gala or 860.231.5291 


a special thank you to our sponsors: 


PLATINUM SPONSOR SAPPHIRE SPONSORS The Hartford 


* 
sodexo Mr. and Mrs. E. Clayton KPMG LLP 


QUALITY OF LIFE SERVICES Gengras Jr. 


Berkshire Bank The Simon Konover Company 


Saint Francis Care 
RECEPTION SPONSORS Gengras Motor Cars, Inc. Sullivan & LeShane Companies 


The Hartford Steam Boiler 

Inspection and Insurance The Temple Street Townhouses 
oy anlerelany Travelers 

JCJ Architecture TV SENMSMitaalanitare] 


CONSTRUCTION K-12 Teachers Alliance 
TRUSTEE CIRCLE 
Metro Realty Group, Ltd/ 


Drs. Pamela T. Steele Road LLC Sheila W. Horan '69, DAA '04 


+a Vatabe ee exastel Murtha Cullina LLP Solel late 


SILVER SPONSORS Kozak & Salina, LLC 
MEDIA SP R 
ita Brewster and Judith Perkins 


Adams Family Foundation ee 
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JOIN US June 8th at TPC RIVER HIGHLANDS in Cromwell! 


The Commercial Real Estate Alliance of the Greater Hartford Association of REALTORS® (GHAR) would 
like to invite you to the 2015 Greater Hartford Open Golf Tournament (formerly known as the Brokers 
Hackers Open) on Monday, June 8th. Enjoy a fun day at TPC River Highlands! 

Please call Tom York , Goman + York , at 860-419-2239 or Gina Micelotta, at 860-561-1800 to register. 


C 





® 


Trnbhiitsh Pauib Jean 11:00 a.m. Registration | 12:00 p.m. Shotgun Start 
LIVER HIGHLANDS ~~". Vacation worth up to $10,000 Hole-in-One Prize!!! * Raffles * Open Bar * Dinner * 


Net proceeds will benefit: -Y HOME 


Journey Home is a non-profit organization that leads the effort to end chronic homelessness in the greater Hartford area. Journey Home seeks to 
provide a path toward independent, fulfilling and productive lives, which ultimately benefits the individuals, their communities, and society as a whole. 









<&— WJINSTANLEY ENTERPRISES, LLC 
ee. Commercial Development & Asset Management 


Special Thanks to Our 2015 Cocktail Sponsor: Griffin Land 


Special thanks to the Hartford Business Journal and the 2015 Hole Sponsors: 


Special Thanks to Our 2015 Presenting Sponsor: 
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YORK I —— — S Retail Properties, Inc. 
° ATTORSETS AT Lam 
Colliers 
Goman + York Grunberg Realty LAZ Parking International Sentry Commercial Murtha Cullina PAC Group New England Retail 
www.gomanyork.com www.grunbergrealty.com www.lazparking.com www.colliers.com www.sentrycommercial.com = www.murthalaw.com www.pacgroupllc.com www.newenglandretail.com 
Greater Hartford Association of REALTORS® | 433 South Main St, West Hartford | www.gharonline.com www.facebook.com/GHARpage 
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Connecticut 
Waler sip — | erwsasoe —] = s900 


= 7 is ; \ IN \ 
h n | ct 1 A 
Connecticut Water Service Inc. L_ bP A AIGAK 
Vi yh - | \ h | / 
: : VI fo] | HAA, \/ vy \ Ll | 
93 West Main St., Clinton, CT 06413 | www.ctwater.com \ 4 | \ N | \ LN W t | ' \ 
Connecticut Water Service Inc. operates as a regulated water \, A \Aj \ 

; ; omee . Nh J V J | 45.008 
company. It supplies public drinking water and provides contracted rf / \ | ’ | 
services to water and wastewater utilities and other clients. i lw ” | Ny \ a 

N | t 
Top Executive: Eric W. Thornburg, CEO, president & chairman J \ 1: mee 
: a \ | | | r i NJ i \ A , i | 3.0 
i \ / \ (\ f WM | al 
| y | id Wiss 92.008 
Industry: Water utilities ! @ \W } o > 
i Augi4 Nove'4 Feb2"5 May 1 "15 
1Q 2015 Revenue: $20M 
1Q 2015 Net Income: $3.1M 
Quarterly Profit Change: $.117M 
Cash: $2.34M 
Employees: 265 Ticker Symbol: CTWS _ Stock Price: $35.11 Market Cap: $393.33M 
Competitors: American Water Works Co. Inc. 52 Week Range Price: $31.00-$38.55 
Aquarion Co. 
United Water Inc. Outstanding Shares: 11.15M 
Holder Shares % Stake Stock Non-equity Total 
eae aca oa errant eam a enh reat rerun ie cones Pony re men ven con ace Be ecutive Title Salary Bonus eee lnceatic Total 

BlackRock Institutional Trust Co. 41 1 al 63 3.69 Eger YerSySsoUe ps (0 eect etay STS) TGS poeeTS ECE SVSTLETS FEC eT ose PSUs TOE UEKG eves Sere: CRC spon SVGETEUGPSToTSTE ETC aT SUcver Sinye aL TESTS TCTEVSUS CCEsaIE oi Sus eel aerhey ETS TCUANCNey apes UE ee (Sy eese Sue zUci shore ove sCSTevev ey ere TeTaYevoseTeve co SUGTS Terctste fers ecesecis at secver si syco¥easvesae co ecsls ey s01es vei dicieteraravey4 ceesvcyte seats cvoss cies isleye a vcrsieratcve ssarusye iversyeusve jaicusttoncye uss cete ce tates ete cvalerere ere ie orayeyniats ners veseyeraie ete ciessieraietetetelsieyanietacaennre ps erect 

Eric W. Thornburg Chairman/CEO/president $456,615 $0 $424,955 $0 $1,525,013 
Vanguard Group Inc. 366,372 3.29 ; d 

David C. Benoit SVP/CFO $298,360 $0 $47,238 $168,087 $1,172,301 
pues ee iS Le Co eros eee Maureen P. Westbrook VP $246,136 $0 $79,641 $45,711 $905,398 
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Thank you to our honorees, sponsors 


and guests for making this event a success! 
“ Ti | = _ 








HARTFORD BUSINES JOURNAL 
W O MIEN 


2015 





1. Winner Kristen Roberts from Comcast, right, poses 
with Rebecca Hurley from ESPN during the networking 


i 9 , 
: Ballroar B 


. Molly Stephanou, left, and Richard Martinez, center, 
from Sponsor company Robinson & Cole, with Ruth 
sovronsky, Director of Development, Hartford 
symphony Orchestra 


. Winner Nivea Torres, third from right, networks 
before the event 


. Jason Madrak, Vice President, Connecticut Regional 
Market, from Presenting Sponsor Harvard Pilgrim 
Healthcare, spoke at the beginning of the program 


. Ronna Reynolds, left, Executive Vice President of the 
Bushnell Center for the Performing Arts, moderates a 
talk with special guest, Carolyn Kuan, right, Music 
Director of the Hartford Symphony Orchestra 


. Winner Mary Ellen Jones, Vice President of Asia 
Pacific and China Sales for Pratt & Whitney 
Commercial Engines, center, accepts her award 
with sponsors. Pictured from left to right: Cindi 
Gondek, The ACT Group; Heidi Buckley, Marketing 
solutions Unlimited; Jones; Nuala Droney, 
Robinson + Cole; Paul Pita, The Pita Group; Jason 
Madrak, Harvard Pilgrim Healthcare 


7. The 2015 Women In Business winners*; front row, 
left to right: Nivea Torres, Superintendent of the 
Connecticut Technical High School System; Lisa 
schwartz, Vice President, Integrity Merchant 
solutions; Catherine Smith, Commissioner, State 
Department of Economic and Community 
Development; Back row, left to right: Susan Herbst, 
President, University of Connecticut; Carolyn Bligh, 
Founder and CEO, Bligh Graphics LLC, Carol Wallace, 
CEO of Cooper-Atkins, Corp.; Kristen Roberts, Vice 
President of Public Relations and Community 
Investment, Comcast Western New England Region. 
*Not pictured: Mary Ellen Jones, Vice President of Asia Pacific 
and China Sales for Pratt & Whitney Commercial Engines 





Photos by J. Fiereck Photography 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


270-290 Federal Road, Brookfield, CT | 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


Summer, Fall, Winter, sel 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 


Interiors 
indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 


HARTFORD BUSINESS JOURNAL 
HB JT0 (lay and 


It’s the up-+to-date information 
you need to do better business! 


Sign up today at HartfordBusiness.com: 
Click on the ‘SUBSCRIBE’ button 


Did e ciberesaicotestas HARTFORD BUSINESS JOURNAL 
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NONPROFIT PROFILE 


Community Mental Health Affiliates 


270 John Downey Dr., New Britain | cmhacc.org 


To provide mental health, community support services and substance abuse 


treatment to the community. 


TOP EXECUTIVE 


Raymond Gorman, President & CEO 


Not-for-profit, multi-service, 
community-oriented behavioral health 
organization. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 454 487 
Total Assets $6,079,090 $5,837,822 
Total Liabilities $4,455,620 $4,866,375 


Contributions & Grants $19,093,626 $18,707,462 
Program Service Revenue $4,192,482 $5,261,200 
Investment Income $176,332 $11,213 
Other $231,658 $35,225 
TOTAL $23,694,098 $24,015,100 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $16,208,681 $16,598,722 
Fundraising Fees $0 $0 
Other $6,871,746 $7,285,573 
TOTAL $23,080,427 $23,884,295 
MARGIN $613,671 $130,805 


TOP PAID EXECUTIVES (FY 2013) 


Base Salary Total Compensation & Benefits 
Raymond Gorman, President & CEO $198,634 $211,506 
Manzoor Usman, Psychiatrist $195,129 $207,424 
Kenneth Marcus, Chief Clinical $188,379 $188,379 





Pictured (from left) are Paula Siebers, food sourcing 
manager, Foodshare; Emma Leger, associate; Josh 
Pelletier, associate; Bill Fellows, associate; Carrie 
LaPierre, manager, Panera of Canton; and Jordan 
Nyberg, events coordinator, Foodshare. 


Twelve Panera Breads in the Greater 
Hartford area recently donated $7,030 to 
Foodshare of Bloomfield through Panera’s 
partnership with Feeding America, the nation- 
wide hunger-relief agency. In total, $16,323.95 in 
donations have been collected for Foodshare, 
as part of the cafes’ ongoing Panera Cares 
Community Breadbox Program. 

The cafes that donated include Bristol, 
Buckland Hills, Canton, Enfield, Farming- 
ton, Glastonbury, Hartford, Manchester, 
Newington, Southington, West Hartford, 
and Wethersfield. 

e@@e0@8 

The Stocker Foundation announced 
a $20,000 grant to the Hartford Public 
Library in support of its 2015 innovative 
summer learning program called The Sum- 
mer of Power. The program will serve up to 
5,500 Hartford students during the summer 
months and challenge them to find their 
inner power, discover new ideas, develop 


their talents, become proficient readers, and 
embrace a college-going culture. 
e@@e0@ 

American Savings Foundation has pro- 
vided a $100,000 grant to Veterans Inc., a 
nonprofit that supports veterans and their 
families across New England, to help re- 
furbish a once-abandoned property in New 
Britain into a supportive housing program 
for veterans. The funding will also be put 
towards supportive programs to area veter- 
ans including employment and training. 

e@e08 

The Hartford Walk to Cure Arthritis 
raised more than $100,000 and was attended 
by more than 600 participants. Funds raised 
during the event will go toward Arthritis 
Foundation programs, research, and advo- 
cacy initiatives to help prevent, control and 
find a cure for this disease. The walk’s top 
sponsors included Amgen, Massage Envy 
Spa, Aleve, Aspen Re, Abbvie, Bristol Myers 
Squibb, and Educational Playcare. 

eee 

The Ritter Family Fund, based in Ridge- 
field, worked with People’s United Bank to 
make $60 deposits into the bank accounts of 
48 kindergarten students at Hartford’s Noah 
Webster MicroSociety Magnet School. 
The Ritter Family Fund has made a five-year 
commitment to this scholarship initiative to 
encourage students to think about attending 
college at an early age. 

The fund, through the Hartford Foundation 
for Public Giving, was created to provide Noah 
Webster students with scholarships and learn- 
ing programs. 
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The Hartford Symphony Orchestra wishes to thank 
the guests, sponsors and donors of 


Ril) oF. Symphony Orchestra 


UO ee Celebration 
fp 
1 








*« 


Id on Saturday, May 16 at the Connecticut Convention Center, this fabulous evening is 
only eclipsed by the immeasurable impact the proceeds will have in enabling the Symphony 
to continue our work inspiring, educating and entertaining our community. 
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HARTFORD BUSINESS JOURNAL 


2QO15 
LAST 
CHANCE 


TO NOMINATE! 


Know someone 
young, energetic 
and successful? 


Nominate him or her for the 
Hartford Business Journal's 2015 


40 UNDER FORTY AWARDS! 


We're looking for candidates =A candidate: 


who share a commitment to 
business growth, personal 
excellence and deep community 
involvement. The people 

who are shaping the future 

of Greater Hartford. 


«Must work in the Greater 
Hartford area 


¢ May be self-nominated 
or nominated by 
someone else 


¢ Should be owner, founder, 
partner, president, 
CEO, CFO, COO, 
board chairman, senior 
executive or a person 
with significant authority 
for decision-making in a 
public or private 
company, non-profit or 
government facility 


Nominate yourself — 
or someone you know! 


Go to www.HartfordBusiness.com 
and click on the “Our Events” tab. 


Nomination deadline 
is May 26, 2015 
«Must be under the age of 
40 as of December 31, 
2015 to be eligible 


«Must not be a previous 
40 Under Forty winner. 


Winners will be recognized in a 
special Issue of the Hartford Business 
Journal publishing on July 20, and at 


Winners will be profiled 
in the Hartford Business 


Journal’s July 20, 2015 edition 


an awards event on September 30 at 
the Connecticut Convention Center! 





In Association With: 


HYPE 


HARTFORD YOUNG 
PROFESSIONALS 
& ENTREPRENEURS 


Presenting Sponsor: 


COMCAST 
BUSINESS 


Event Sponsor: Event Partners: 
_—— THE 
cox Rider? | Perfect 
. CORPORATE EVENT PARTNERS PROMOTION 
Business” 
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MOVERS & SHAKERS 






Rosie Walker 


Kristen Pollard 


Primacy names EVP, 
managing director 


Farmington digital marketing agency Primacy has 
promoted Rosie Walker to executive vice president 
and managing director. Walker will help Stan Valencis, 
president and founder, lead the company and define 
and execute Primacy’s vision and strategic direction. 

Walker has more than 15 years of experience lead- 
ing account teams and has overseen campaigns for 
The Hartford, Aetna, and Middlesex Hospital. 

Prior to Primacy, Walker was the associate pub- 
lisher of marketing and sales at Smithsonian Media 
and the marketing director at National Geographic 
Traveler, where she worked with Fortune 500 clients. 


Hartford Stage names new 
associate artistic director 


Hartford Stage has promoted Elizabeth William- 
son to associate artistic director. She most recently 
was senior dramaturg and director of new play de- 
velopment for the theater. 

Williamson has played a pivotal role in new play 
development at Hartford Stage since joining the 
theater in 2012. Before Hartford Stage, Williamson 
was associate artistic director and literary man- 
ager for Pioneer Theatre Co. in Salt Lake City. 

A dramaturg, director, producer, and transla- 
tor, she has also worked with About Face Theatre, 
the American Conservatory Theater, the Bay Area 
Playwrights Festival, Court Theatre, HERE Arts 
Center, among others. 


Leader picked to head new Center 
for Innovative Philanthropy 


The Jewish Community Foundation of Greater 
Hartford recently announced that Kathryn Gonner- 
man will lead its new Center for Innovative Philan- 
thropy, an initiative to help donors and nonprofits in- 
crease their impact through capacity building, donor 
education and research. 

Gonnerman brings 15 years of experience in 
nonprofits, most recently with the California Com- 
munity Foundation, one of the largest community 
foundations in the country. She also has facilitated 
workshops for corporate social responsibility pro- 
grams, with an emphasis on metrics. 


Hoffmann Architects advances 
three in CT office 


Hamden’s Hoffmann Architects has promoted 
three members of its Connecticut staff: Lawrence 
E. Keenan to vice president, in addition to his cur- 
rent position as director of engineering; Benjamin 
J. Robinson, to project architect; and Michael S. 
Pereira to senior project coordinator. 

Keenan, a professional engineer, registered archi- 
tect, and firm owner, has been responsible for struc- 
tural analysis and review, building envelope rehabilita- 
tion design, and construction details and specifications 
for Hoffmann Architects projects for 18 years. 

Robinson joined Hoffmann nine years ago 





| a Wee ' 
Will Kusek 





and earned promotions from project coordinator 
to project manager before his new role. He is a 
founding member of the firm’s training and re- 
sources committee. 

Pereira joined the firm in 2007 as a project 
representative and was later promoted to project 
coordinator. He’s worked in building envelope in- 
vestigation, contract document development, and 
contract administration and has provided design 
services for Middlesex Hospital, Vassar College, 
Travelers Insurance, and others. 


Frontier Communications names 
alternate channel specialist 


Frontier Communications Corp. has promot- 
ed Charles Quigley to alternate channel special- 
ist for its east region, comprised of Pennsylvania, 
New York, and Connecticut. Quigley will be re- 
sponsible for door-to-door, residential agent and 
retail sales channels in the region. 

Quigley previously served as a residential direct 
sales representative with Frontier and, before that, 
with AT&T. 


YMCA of Greater Hartford 
announces promotions 


The YMCA of Greater Hartford recently an- 
nounced that Will Kusek has been named director 
of membership and marketing; Natalie Zembrzuski, 
director of special events; and Kristen Pollard, direc- 
tor of youth development. 


Savings Institute Bank & Trust 
adds mortgage consultants 


Willimantic-based Savings Institute Bank 
& Trust Co. announced that Mark Dandurand 
and Kimberly Schmaltz have joined the bank as 
mortgage consultants. 

Dandurand has worked in the mortgage in- 
dustry as a mortgage broker and consultant with 
another full-service lender. He has more than 10 
years of experience in residential lending. 

Schmaltz was previously a mortgage loan origi- 
nator at Windsor Federal Savings and has more 
than 20 years of mortgage lending experience. 


LongHorn Steakhouse names 
regional director of operations 


Mike Southworth was recently promoted to 
director of operations for LongHorn Steakhouse 
in Enfield, where he will oversee eight restaurants 
and more than 500 employees in Connecticut, 
New York, and Massachusetts. 

Southworth started working in the restaurant 
industry 18 years ago as a Server at the Enfield 
Olive Garden, LongHorn’s sister brand. 

He’s worked as server, bartender, line cook, and 
manager in several positions. He previously was a 
managing partner of the Midvale LongHorn in Utah, 
where he helped open the company’s first restau- 
rant three years ago. 
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What would your 
non-profit do with 


$50,000? 
MENBC DD [Ecntury 


CONNECTICUT 


APPLY NOW - DEADLINE JULY 3 


The NBCUniversal Foundation is partnering with NBC Connecticut to launch 21st Century Solutions, 
a grant challenge for local non-profit organizations implementing new and innovative programs. 
Now through July 3, we’re looking for fresh ideas that are moving our community forward. 




















The first place grant recipient will receive a $50,000 grant and two runners-up 
will each receive $25,000, totaling $100,000 in awards for Connecticut. 


Go to NBCConnecticut.com 
and search “Solutions” for more details. 


al 
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EDITORIAL 


Malloy’s symbolic 
electric vehicle gesture 


ometimes symbolic gestures have real-world impact. 
Connecticut motorists have been driving gasoline-powered cars for more 
than 100 years now, so breaking that habit is going to take efforts both large and 
small. To this end, we applaud Gov. Dannel P. Malloy for allocating $1 million from the 
2012 NStar-Northeast Utilities merger settlement to offer up to $3,000 in incentives for 
businesses and residents to buy and lease electric and fuel cell cars. 

Doing the math, Malloy’s program will support the purchase of hundreds of alterna- 
tive cars. In astate of 3.6 million residents, the program isn’t going to move the needle 
much in helping to lower carbon emissions by putting more fuel-efficient vehicles on 
the road. That isn’t the point, though. 

Connecticut’s economy — and frankly, the world — can no longer be tied so closely 
to the rise and fall of the price for a barrel of oil. The cost of everything from food to 
airplane tickets is influenced by petroleum pricing, and when oil prices are high, eco- 
nomic growth and financial independence suffers. 

Malloy’s program won't come close to getting every gasoline-powered car off the 
road — neither will the $7,500 federal incentive — which is the goal of groups like the 
Sierra Club. We at the Hartford Business Journal prefer a more pragmatic approach, 
where cars, trucks, and airplanes are powered by a healthy variety of fuels. Even elec- 
tric and fuel cell cars rely on some kind of fuel — the natural gas and uranium that 
powers the region’s electricity plants — so having a diversity of vehicles on the road 
keeps the state’s economy from relying too much on one commodity. 

Malloy’s incentive program is important because the more motorists see electric 
and fuel cell vehicles on the road, the greater chance they will consider buying one in 
the future. 

The best way to change people’s habits is to change the way they think. 


Watered-down casino bill smart move 


State lawmakers apparently aren’t willing to take a gamble on adding three new 
casinos in Connecticut after all. We applaud them for maintaining cautious discipline 
in the face of frantic casino executives who have claimed, and commissioned studies 
to try to back it up, that adding three new gambling venues across the state is the only 
way for them to fend off new competition in Massachusetts and New York. 

Instead, the state Senate last week passed a bill that creates a two-step process for 
approving one new Connecticut casino by 2016. That’s asmarter approach because the 
economics for a major gaming expansion simply don’t make sense. 

We understand that the 2017 opening of the $800 million MGM casino in Springfield, 
Mass., will erode some of Foxwoods’ and Mohegan Sun’s respective market shares. One 
report commissioned by the casinos said they could lose as much as 9,300 jobs and $254 
million in revenues between 2017 and 2019. 

We're not sure if the impact will be that steep, but it’s hard to fathom how adding 
three new casinos in an increasingly competitive market will buoy the financial health 
of Foxwoods or Mohegan Sun, which have experienced steady revenue declines for 
almost a decade. 

The addition of the new casinos also raised all sorts of legal concerns from Attorney 
General George Jepsen, who said they could jeopardize the state’s tribal compacts, 
which allow Connecticut to collect 25 percent of gross slot revenues from Mohegan 
Sun and Foxwoods. 

The state Senate’s approach, to draw out the approval process for another year and 
only recommend one hew casino, is logical. There is no reason to flood the market with 
new competition at a time of so much uncertainty in the gaming industry. It would be 
a knee-jerk reaction that could result in unintended consequences. a 


Should state government incentivize 
electric or fuel cell car purchases? 


Last week’s poll results: 
should Congress reauthorize 


the Export-Import bank? 
47.4% Yes 
52.6% No 


To vote, go online to HartfordBusiness.com. 





24 HartForD Business JourNAL ® May 25, 2015 


RULE OF LAW 


Assessing the 
onnecticut Republic 


By John Horak 


lato’s Republic is a magnum opus of 
political thought. It was written 2,400 


years ago at a time of political disar- 
ray in Athens, and includes Plato’s blueprints 
for the institutions and systems he believed 
necessary for the creation and function of a 
“just” state or political entity. 

Given the disarray afflicting Connecticut 
($70 billion in accumulated liabilities, a hostile 
business climate, and the like), itis just and fair 
to assess the performance of our institutions 
and systems in search of both the cause and 
the solution. 

In Plato’s view a 
just state includes 
two necessary ele- 
ments. First, respon- 
sibility for the tasks 
necessary for the 
state to function must 
be divided among dif- 
ferent groups, with 
each comprised of 
people best suited 
for the tasks. Second, 
each group must respect its boundaries and 
not usurp the authority of the others so the sys- 
tem stays balanced and stable. To use Plato’s 
words: “to do one’s own business and not to be 
abusybody is justice.” 

The groups envi- 





affairs” of the hospitals, and this corporate 
law authority includes the ability to negotiate 
and complete deals of the type in question. 

Second, corporate law imposes high stan- 
dards of conduct on the governing boards 
when they deliberate — fiduciary duties of care 
and loyalty. Directors can be personally liable 
if they breach these duties. The duty of care 
requires due diligence and the duty of loyalty 
requires board members to act solely in the 
interests of the hospitals (i.e., no conflicts of 
interest). Moreover, the hospital board mem- 
bers are experienced and savvy business peo- 
ple, healthcare professionals, and community 
leaders who know what they are doing. 

Third, the statutes giving regulators the 
power to “approve, approve with modification 
or reject” hospital deals of this type was not 
on the books until 1997. Prior to that date the 
hospital boards would have had the final word 
on the deals under the corporate law principles 
discussed above (subject to other less potent 
regulatory requirements). In other words, the 
1997 statute was, in essence, a “taking” or 
“usurpation” by the state (governmental sec- 
tor) of corporate rights and powers that histori- 
cally resided within the nonprofit sector. 

Fourth, the appropriated rights were not 
placed in the hands of the General Assembly 
to vote the deals up or down in public, or of the 
municipalities in which the hospitals are locat- 

ed, but in the hands of 
a group of executive 


sioned by Plato were branch employees. 
part of a class sys- : These employees 
tem that is foreign > Connecticut State are not fiduciaries 
to our modern sen- with personal skin in 
sibilities. However, government has the game, and, most 
the proposition that importantly, have 
astate operates most become a busybody. a covert conflict of 
fairly when tasks interest in that when 


are divided among 

groups or organiza- 

tions best suited for 

them and which do not unduly intrude on the 
others has a modern analog in the “division 
of labor” among our three economic sectors 
(private, governmental, and nonprofit) and the 
institutions within each. In this context, the 
evidence suggests that Connecticut’s disarray 
is aresult of an imbalance in our three sector 
system — caused specifically by state govern- 
ment intruding excessively in tasks for which 
private and nonprofit sector organizations are 
better suited. Connecticut state government 
has become a busybody. 

While examples are plentiful, there is 
none better than the decision by state regula- 
tors earlier this year to put the kibosh on the 
plans of five nonprofit hospitals to sell their 
operating assets to for-profit Tenet Health- 
care (private sector) with the proceeds of 
the sales to be held in charitable foundations 
(nonprofit sector) to provide for community 
healthcare needs. 

To be very clear, the issue is not whether 
regulators should have approved these trans- 
actions (in an earlier column I explained why 
they should have); the question is whether the 
regulators should have had this much author- 
ity in the first place. The law is more nuanced 
than one may think. 

First, the hospitals are free-standing, 
nonprofit corporations. Under corporate law 
their boards of directors have final authority 
and power over the “activities, property, and 


they exercise their 

judgment they are 

influenced as much 
by the interests who deliver at the ballot box 
as the interests of the hospitals and their com- 
munities. Nevertheless, they had the power 
essentially to veto the judgment of the fiducia- 
ry boards that the sales were in the best inter- 
est of the hospitals and their communities. 

As I stated above, these hospital deals 
are simply one example of how government 
intrusion (in the form of excessive regulation) 
into non-governmental sector organizations 
upsets the balance and stability that a three- 
sector system brings to the ship of state. This 
is not to say that regulation is unnecessary. It 
is surely a function of the governmental sec- 
tor to enforce the law, to root out wrongdoing, 
and the like; but when regulatory authority 
creeps in too far it distorts the decision-mak- 
ing processes within business and nonprofit 
organizations, which can end up putting more 
time and effort into pleasing the regulators 
than they do to the operations and activities 
for which they exist in the first place. 

On May 5 Waterbury Hospital (which is 
one of the five hospitals discussed above) 
announced that it was signing a letter of 
intent to sell itself to a for-profit hospital 
operator based in California. Let’s hope that 
justice is done this time around. | 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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THE RAINMAKER 


The path from concept to investment 


By Ken Cook 


y friend Jeremy is passionate about 
what he does. He is in the field of psy- 
chology, and he has developed a pro- 
cess that can clearly help those in need find 
their way. Jeremy’s passion for his work has 
evolved beyond his personal practice. He wants 
his process to be available ona wide scale, help- 
ing as many people as possible. 

Passion is an 
essential element 
underlying successful 
growth in business. 
Jeremy, like many 
entrepreneurs, wants 
to grow and grow rap- 
idly. He is convinced 
that to translate his 
passion and process 
into widespread suc- 
cess requires outside 
investment capital. At 
some point that may be true. Just not yet. 

Jeremy’s business is in its’ early stages. By 
his own admittance, he has not documented 
the results patients attain; he has lots of anec- 
dotal stories, just no proven and documented 
track record yet. What’s missing is validation 
by customers. 

Customers provide validation by paying 








BIZ BOOKS 


Four forces that will change business trends 


Jim Pawlak 


CG Ni o Ordinary Disruption: The 
Four Global Forces Breaking 
All the Trends” by Richard 

Dobbs, James Manyika and Jonathan 

Woetzel (PublicAffairs, $27.99). 

Three McKinsey Global Institute 
researchers based in various corners of the 
globe see the future of business from 30,000 
feet and ground level. For- 
get about following trend 
lines; brace yourself for 
trend breaks, and the “new 
normal of shifts, shocks 
and surprises.” Here are the 
four forces that need to cap- 
ture your attention: 

1. Growth of urbanization 
in emerging markets — Just 
as farmers in the U.S. left farms 
for better-paying city jobs, 
those in emerging markets are 
going urban. Have you heard of 
Tianjin (China) or Porto Alegre 
(Brazil)? Their growth, along 
with 400 or so other small-to-medium cities 
you probably never heard of, will account 
for nearly half of the growth of global Gross 
Domestic Product (GDP) through 2025. 

2. Accelerating technological change — 
Technology brings economic progress as 
businesses and individuals have access to 
devices that improve communication. Hand- 
in-hand with the growth of technological 
applications in business and personal space, 
goes “infobesity” (i.e. vast amounts of infor- 
mation available to businesses and consum- 
ers) and the cloud’s information-sharing. 
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The Four G 
Forces Breaking All 
The Trends 


WO ORDINARY 


Richard Dobbs, 
and Jonathan 


money. Paying for a product assigns value to 
the product. Getting a lot of people to pay fora 
product validates the value the product deliv- 
ers. The product solves a problem and people 
are willing to pay to have that problem solved. 

The expectation of investors at this early 
stage is that Jeremy (or any entrepreneur) 
will fund their business through generated 
revenue, their own financial resources, and/ 
or friends and family. The transition from 
self-funding to other people’s invested money 
is usually a function of proven capability 
matched with opportunity. 

The common vernacular at this stage is 
“we're ready to take the business to the next 
level.” Hundreds of market validated prod- 
ucts and services could truly blossom into 
growing businesses if there was sufficient 
capital to fund the growth. If you are in this 
category, recognize that capital is a tool and 
consider the investor’s perspective. 

The investor is the buyer, and the entrepre- 
neur is the seller. As such, the entrepreneur 
needs to present a compelling case. Be clear on 
the requirements. Know what the money will be 
used for, and more importantly, how the money 
will make the business more successful. 

Investors, banks, angels or other sources 
of capital are, in 98 percent of the cases, 
not looking to fund an entrepreneur. They 
are funding a venture that is mobilized and 


While economic progress 
has its upside, there will be 
casualties because the lifecy- 
cle of products and companies 
will shorten. Risk assessment 
will play an ever-growing 
role in strategic and tactical 
decision-making. 
3. Responding to the 
world’s aging population — 
There’s a demographic “def- 
icit.” As the population of 
developed countries grays 
and fertility continues 
to drop, there will be fewer people 
entering the labor force. Smaller workforc- 
es, even with technological growth, may not 
be able to maintain previous GDP levels, or 
provide sufficient support for governmental 
programs for longer-living retirees. 

4. Greater global connections — The 
20th century was dominated by European 
and North American trading hubs. The 21st 
will see not only ashift to include China and 
India, but also Africa. New markets will 
open; many old markets will plateau or 
decline. To take advantage of new markets, 
businesses will need capital investment 


lobal 


James Manyika, 


Woetzel 





> Investors, banks, angels or other sources of capital 
are, in 98 percent of the cases, not looking to fund 
an entrepreneur. They are funding a venture that is 
mobilized and driven by a capable entrepreneur. 


driven by a capable entrepreneur. The pur- 
pose of funding a viable and growing venture 
is to receive a premium return on the invest- 
ment. The entrepreneur who wants to get to 
the next level, and believes capital is the key 
to doing that, needs to prove their case. The 
entrepreneur needs to show the investor how 
their money will drive a premium return. 

And when you do prove your case, real- 
ize that investing in early stage businesses 
is high risk. If you assume that a “no risk” 
CD returns 3 percent, and a moderate risk 
Money Market Fund returns 6 percent, thena 
high-risk entrepreneurial investment should 
return at least double-digit percentages per 
year. And, there needs to be an exit strategy 
for the investor. That’s the case the entrepre- 
neur needs to prove. 

Proper capitalization can drive growth. 
The entrepreneur’s task is to prove that the 


growth of the business is attainable, sustain- 
able, and profitable. If that can be done, then 
there are sources of capital that will help that 
business “get to the next level.” 

One disclaimer: disruption. Disrup- 
tion occurs when the introduction of a new 
product revolutionizes how things are done. 
When disruption occurs the rules change. 
The owner of a disruptive product or process 
becomes the buyer, and the sources of capital 
are the sellers. It’s simple supply and demand. 
Disruption is unique. Demand for it will be 
high. The entrepreneur in this position should 
pick their partners wisely. 
Ken Cook ts the co-founder of How to Who and 
co-author of How to WHO: Selling Personified, 
a book and program on building business 
through relationships. Learn more at www. 
howtowho.com. 


> While economic progress has its upside, 
there will be casualties because the lifecycle 
of products and companies will shorten. 


and an understanding of cultural norms. 

The bottom line: The authors see the 
future’s global dots and connect them. How 
will you make your connections? 

@@e8e8 

“You are What You Tweet — Harness 
the Power of Twitter to Create a Hap- 
pier, Healthier Life” by Germany Kent 
(Starstone Press, $16.95). 

When it comes to personal branding, your 
social media profiles convey your story. Of all 
the social media outlets, Twitter allows you 
to really build your brand because it extends 
the reach of your words through 
retweets and the addition of fol- 
lowers. Think of your tweets as 
personal PR. 

Your brand message starts 
with your profile. Your pic- 
ture, its background image 
and your tagline are impor- 
tant for two reasons: 1. 
Tweeters usually see your 
profile picture and tweets 
when they scroll down 
their Twitter timelines. 
They’re more apt to pay 
attention to your message 






Hamegs the 
1 
10 Create a HAPRIER 





y 





Eflipotive Taebe and Chyity Hab, 
bo CHHahE F Poaitivg Serial Media Es rs 


YOU ARE WHAT YoU 


Power oF Twit 
HEA THES Life 


GERMANY KENT | | 


when they readily pick out your tweets. 

2. Attracting followers. With the abun- 
dance of social media information available, 
potential followers are selective. Think of 
your profile as the dust jacket of your book. 
Your picture and background are the cover. 
Your tagline is its title; it should tell them 
what to expect from your tweets. 

When it comes to tweeting, tweet often 
and stay on message. With a 140-character 
limit, you must think about what you want to 
say, and use texting shorthand. If you include 
links to articles or websites, say something 

about their content to pique interest. 
Expand your’ reach 
to potential followers by 
including a link to your Twit- 
ter profile (along with Linke- 
dIn) in your email signature. 
Key takeaway: On Twit- 
ter, you can establish a 
brand that shares knowledge 
and builds bridges. Aspire to 
become a thought-provoker 
and opinion-leader. | 
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Jim Pawlak is a nationally 
syndicated book reviewer. 
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Dr. Diver receiving award from Archbishop Leonard Blair. 


OF NOTE 


ST FRANCIS PHYSICIAN RECEIVES 
ARCHBISHOP’S HEALTHCARE AWARD 


Dr. Daniel Diver, chief of the cardiology section at St. Francis 
Hospital and Medical Center, has been selected to receive the inau- 
gural Archbishop’s Award for Excellence in Health Care. The award is 
given to a healthcare professional who, by personal service, profes- 
sional accomplishment and collegial endeavor, has exemplified the fin- 
est traditions of the medical profession and the purpose of health care. 


At St Francis, Diver is the director of the cardiovascular service line 
and Hoffman Heart and Vascular Institute of Connecticut, the state’s 
largest center for heart bypass surgery. He is also a professor of med- 
icine at the University of Connecticut School of Medicine. 


DAY PITNEY DIRECTOR WINS 
PRESTIGIOUS DIVERSITY AWARD 


The Lawyers Collaborative for Diversity will present its 2015 Edwin 
Archer Randolph Diversity Award to Day Pitney Director of Diversity 
Asker Saeed. The Randolph award is presented annually to individu- 
als or organizations dedicated to the inclusion and advancement of 
lawyers of color and women lawyers within Connecticut and sur- 
rounding legal communities. 


Since joining Day Pitney in 2012, Asker has been a driving force 
behind the creation of a sponsorship program for attorneys of color, 
the formation of the Day Pitney Alliance LGBT action group, and 
implementation of a lateral hiring policy designed to ensure diverse 
candidate slates. The firm has been recently recognized by the 
Hispanic Bar Association of New Jersey and the New Jersey Law 
Journal for its diversity efforts and was awarded a 90 percent score 
on the Human Rights Campaign Corporate Equality Index. 


WISNER TO RECEIVE DISTINGUISHED SERVICE AWARD 


The Connecticut Academy of Science and Engineering will present a 
CASE award for Distinguished Service to its member G. Robert 
Wisner for his outstanding leadership within the Academy and for his 
exceptional contributions in support of the Academy’s mission through 
dedicated and outstanding leadership of the Connecticut Science and 
Engineering Fair. The CASE Governing Council created the 
Distinguished Service Award in 2010 to honor members who have 
provided outstanding service to the Academy. 


Wisner was elected to CASE in 2007 and has served on three com- 
mittees. He formerly worked for the United Technologies Research 
Center, where he produced 15 patents based on his research of high- 
energy lasers, adaptive optics, and power electronics. 


ROBINSON+COLE LAWYER ELECTED VICE CHAIR 
OF CONNECTICUT LOTTERY CORP. BOARD 


Robinson+Cole lawyer Patrick M. 
Birney has been reappointed to the 
Connecticut Lottery Corp.’s board of 
directors as vice chair. Birney has been a 
member of the CLC board since October 
2007 and previously served as chair of 
its finance committee. 

~. Birney is a partner in Robinson+Cole’s 
A —" [a finance and business litigation groups 
and co-chairs the firm’s business reor- 
ganizations and bankruptcy practice. 





Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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P Members of Engineers without Borders and the Pratt & Whitney Newcomer’s Club recently partnered to renovate a garden space at Billings 
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PRATT & WHITNEY EMPLOYEES SUPPORT BILLINGS FORGE PROJECT 
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Forge Community Works in Hartford. Through Pratt & Whitney’s Green Power Grant program, volunteers were able to overhaul an outdoor 
Space, including planting three raised garden beds for The Kitchen at Billings Forge, a nonprofit learning café. In addition, the team created two 
patio spaces for café patrons to enjoy the plantings. Pictured are Engineers without Borders members and Pratt & Whitney employees 
constructing garden beds for Billings Forge. 


UNITED BANK FOUNDATION PRESENTS SCHOLARSHIPS TO GRADUATING STUDENTS 
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P The United Bank Foundation Connecticut has awarded 35 scholarships totaling $65,000 to area high school and vocational school students who 


achieved excellence in the classroom and in the community. The Foundation’s Academic Scholarships, which totaled $45,000 in 2015, were given to 
19 college-bound high school students who have demonstrated leadership, community involvement and a strong academic record. In addition, the 
United Bank Foundation Connecticut presented their 2015 Vocational Awards, totaling $20,000, to 16 area students who excelled in vocational arts 
and demonstrated a high level of character and integrity in their respective school and community. Pictured are scholarship recipients. 





BJ’S CHARITABLE FOUNDATION DONATES TO REACH OUT AND READ 


mf als | eed P Reach Out and Read recently received a $10,000 
| hl grant from the BJ’s Charitable Foundation to 
purchase new books for their Connecticut Early 
Literacy Initiative. Reach Out and Read was one 
of 59 nonprofits to receive funding from BJ’s 
Charitable Foundation as part of its quarterly 
grant cycle that provides support to primarily 
benefit the underprivileged in the area of basic 
needs. As part of its quarterly grant cycle, BU’s 
Charitable Foundation distributed donations to 
59 nonprofits to help improve the lives of over 
830,000 residents in the areas surrounding Bu’s 
Wholesale Clubs. Pictured (from left) are Shaya 
Searight, personnel manager, BU’s Wholesale 
Club; and Christine Garber, Connecticut 
executive director, Reach Out and Read. 
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